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delicately sized while exuding sophistication
and technical refinement.

The new Happy Sport 30mm Automatic
presents a silver-toned dial featuring a spiral
guilloche centre pattern with five moving

diamonds. In steel, rose gold or two-tone, on
a leather strap or metal bracelet, polished or
partially set with diamonds, the Happy Sport
30mm Automatic is versatile enough to cater
to each woman's personal style. A joaillerie
version, in 18K rose or white gold fully set with

diamonds, comes with a mother-of-pearl dial. @

Happy Sport 303k B sh Bk

19934, MHEKSEARNANEARAZ L EDHE
PRBE TN SER MO SHNHAEA
&, @it —FIESREHappy Sport. FR
$haAEHappy DiamondsEailis, TiEEE®
REZE, EREEZARBOEHES. &5
Happy Sport 30EX A MERGHERR,
Rt LIRS, SEAWEEEED.

Sarcar’s Fearsome
Falcon

RIEE

The falcon is a stunning bird of prey, for its sharpness
of vision, lightning speed and grace in flight.

As the fastest creature on earth — it flies faster
than a cheetah can sprint — it swallows up distances
and changes course effortlessly, making it a subject
of both fear and admiration.

Unlike other birds of prey like the hawk or eagle,
which use their feet to kill, the falcon kills with one bite
of its “killer tooth”, which refers to a notch on its beak.
So adept is it at hunting that the royals and nobles
of old developed a sport called falconry for training
falcons to aid in their hunting activities.

In tribute to this majestic bird, Sarcar's master
craftsmen created the Diva-Falcon for Basel 2015.

On the shimmering atrina dial is a sharp-eyed
falcon bearing a rotating 0.35 carat diamond solitaire
in its beak. Crafted in gold, with white and brown
mother-of-pearl set with diamonds, the feather-like
effect and the Tahitian brown pearl eye lend the bird a
life-like: feel. Complete with a diamond-set bezel and
a solitaire-set crown, the waich exudes an aura of
scintillating power and strength,

WO R—m I AR ERR, XS
. S RETHANEEERERE, )
FHIN 4 F N S BV S T A ERA 320 B Y
RS, BARASREHRENTEAEY
St M D MO0.355% 5, TR
. ROMAEE, HORIRN R K RIS B
L, iR,
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BASELWORLD =

IN MEMORIAM

acques J.  Duchéne, long-term

President of the Baselworld Exhibi-

tors” Committee, passed away
hefore the opening ceremony of the
show he had been so instrumental in
shaping. René Kamm, CEO of the MCH
Giroup, paid tribute to the industry leg-
end thus: “He was a man with a vision,
who had his heart in the right place and
he truly helped ke Baselworld the
superlative show for the warch and jew-
ellery indusery” Mr Kamm, Ms Ritter,
Me Thidbaud and many industry leaders
were visibly moved by this loss. “He
always was 4 man of great determina-
tion, who brought people together to
accomplish grear achi " said
Sylvie Ritter, Managing Dirceror of
Baselworld. Frangois Thiébaud, Presi-

1t’s impossible to

think of today’s
Baselworld without

thinking of him.

dent of the Swiss Exibitors' Committee,
noted that Duchéne had three families
— his own, Rolex “and us, the warchmak-
ing industry.”

Mr. Duchéne would have marked
his 60th year at Baselworld and 20th as
President of Baselworld's Exhibitor
Commirree. He shaped the show like no
other; it's impossible to think of today’s
Baselworld without thinking of him.

His atrendance at it. which began in
1955, was almost as long as his warch-
muking carcer, which began in 1954, He
was an industry leader for years, includ-
ing long-time depury President of the
Federation of the Swiss Warch Industry,
and actively fought counterfeit watches.

THE WATCH

AND JEWELLERY SHOW

DAILY NEWS

BRILLIANCE MEETS -

BAvt EE WORL

MARCH |2 - 26. 2015

“UNIQUE GLOBAL IMPACT”

THE MOST IMPORTANT INDUSTRY EVENT OPENS ITS DOORS

BY AxEL Hewagioem

he press conference yes-

Sylvie Ritter, Managing Director of

terday rep d the
start of Baselworld 2015,
As the number one indus-
try event uniting all major
brands under one roof, it ateracts 150,000
professionals, 1,500 brands and 4,000
journalists from all over the world.

René Kamm, CEO of the MCH
Group, said in his ope speech haw
proud the group is to host the most
imp e and trendsetting
event for an amazing industry, He
thanked the exhibitors and press repre-
sentatives for their contribution towards
“creating a unique global impace that
underlines Basclworld's premicr position
in the watch and jewellery industry.”

Basclworld, noted thar despite some
challenges the industry is facing, 2014
was an extremely positive one for watch-
s and jewellery, “The arrractiveness and
buzz that this sector creares go on grow-
ing,” Rirter added, emphasising the con-
tinued strong presence of journalists.

The press conference was rounded
off with a presentation by Frangois
Thiébaud, President of the Swiss
Exhibitors’ Committee.

Commenting on the results of Swiss
watch exports, Thi¢haud said that the
branch continues to closely monitor the
evolution of the exchange rate, Even if last
year ended on a more challenging note, it
was a high-level consolidation year for the

Swiss watchmaking industry.  Watch
exports continued to grow with an increase
of 1.9 percent compared to 2013, reaching
a total value of 22.2 billion francs. 2015
started promisingly ar the same level, with
January exparts reaching CHF 1.6 billion,
up 3.7

SCent Year on year

baud concluded the press con-
ference by saying thar despite this good
result, forecasts for the current year have
been revised as a result of the deterionat-
ing economic environment.

The speakers paid special tribute to
Mr. Jacques J. Duchéne, who unexpect-
edly passed away, This vear would have
marked his 60th arcendance ar the show
and his 20th a rsary as President of
the Exhibitors' Committee.

CUTTING-EDGE INNOVATION

ROLEX'S NEW DAY-DATE RAISES STANDARD OF CHRONOMETRY

B WiLLia GEORGE SHUSTER
lworld 2015, Rolex is

T
Aum ng new-generation models
and a new-generation mechanieal

movement which raises the level of
I

Always s and busi like,
Mr. Duchéne has been involved in vari-
ous ways 05 the show changed from a
Swiss trade event to a European one
{1973) and then a global one (1986). In
1995, he became President of its
Exhibitors’ Committee, building its
influence by bringing members of vari-
ous branches and important exhibitor
nations onto it “Together,” he said, “we
were able 1o help the show grow.”

It’s impossible now to think of
Baselworld today without him. CIBJO
president Gaetano Cavaliern noted, “His
ideas were so voung, he was always so
cnergetic. Let this Basclworld be the
st ever in memory of him.™

e perfornunce.

Leading them is Rolex's most pres-
tigious model, the Oyster Perpetual
Day-Date, womn by many U.S. presi-
denes and other eminent individuals,

The new 40-mm timepicce rede-
fines the Superlative Chronometer,
established by Rolex in the late 1950%.
Its modemized design comes in 950
platinum or in yellow, white or
gold, with elaborate new dials, including
ice blue. It uses the new mechanical
movement, Calibre 3255, whose chrono-
metric performance criteria significantly
surpasses those of COSC, the official
Swiss chronomerer testing institute.
The innovative movement, backed by

VErOSE

Day-Dare |
4, Rolex.

. WWW. BASELWORLD.COM

THURSDAY, MARCH

HIGHLIGHTS

08 ON THE COURSE
FOR GROWTH
Carl E Bucherer is strengthening
its positions world wide, says
CEQ Sascha Moeri.

10 A HEAD START ON
TECHNOLOGY
Tissot shows off the entire spec-
trum of Swiss watchmaking tra-
dition and skills,

14 150 YEARS OF
HOROLOGICAL
EXCELLENCE
Zenith celebrates its milestone
anniversary right here at Basel-
world.

22 GLOBAL GROWTH
Hamilton looks back on a record
vear in 20014 and ahead toward a
successful 2015, says Sylvain
Dolla, the brand's CEO and
President.

28 FASHION-FORWARD
Laura Burdese gives an insight
into the world of Calvin Klein
Warches + Jewelry.

39 MECHANICAL
VIRTUOSITY
MB & Friends delighes with
unigue horological creations in
the prestigious Palace.

HEARD IN BASEL

14 patents, offers gains in |
power reserve, resistance to shocks and
magnetism, ease of use and reliabiliey. It
includes the new and patented Chroner-
gy escapement, with high-energy effi-
ciency and great dependability,

Another new-generation  Rolex
timepicce is the Ovster Perperual Lady-
Datejust 28, It has a redesigned casc
(enlarged to 28 mm) and uses Calibre
2236, a mechanical movement fitted
with a Rolex-patented Syloxi hairspring
in silicon for superlative performance. It
comes in 950 platinum and in yellow or
Everose gold, with specially designed
dials (including chocolate) and dia-
monds on the bezel.

Together, these new-generation
warches represent the cutting edge of
Rolex’s technological innovarion in
chronometnc performance. I

“Baselworld is the most
significant rendez-vous in
the watch and jewellery
world today. Year after
year, professionals and
daficionados alike can’t
wait to be inspired by
novelties and to exchange
their ideas.”

KamL-FRIEDRICH SCHEUFELE,
Co-PRESIGENT CHOPARD
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BASELWORLD =

EDITORIAL

It’s always with a great deal of pride that
1 experience the opening of Baselworld
— the show that is for all brands, buyers
and the press from around the world,
THE global event for the watch and
jewellery industry.

Baselworld has rightfully camed this
reputation. Every year, tens of thousands
of professionals travel to Basel 1o feel the
pulse of this industry, discover new
trends and, of course, buy the latest crea-
tions for which they will become ambas-
sadors upon their rerurn o their coun-
tries. In fact, Baselworld is the heart of a
whole industry which spreads throughout
the ire world from here. This state-
ment i becoming inereasingly true with
every new edition of the show, as Basel-
world strengthens its position as the
lesader year after year. And this unique
pasition is rare enough to be highlighted.
This envied and enviable position has to
be defended untiringly; that's why Basel-
world moves forward every year, improv-
ing convenience and impact, and never
ceases 1o innovate to meer the constantly
evalving requirements.

Righe at the star of this great show,
I would like to thank vou all for so
strongly contributing to the major
impact that Baselworld creates around
the world annually.

1 wish you an enjoyable stay in Basel
and a very successful show.

SYWIE RITTER,
MANAGING DIRECTOR BASELWORLD
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Traditianal ritbon cutting for this year’s edition of Basefworld: Federal Councillor Johams Schneider-Anmmans (midle) together with Rend Kangw, CEO
MEH Group (3rd from right). Sylose Ritter. Mamaging Direcror Baselworlel (3rd from left), Christoph Brusschin, Member of the Government of the
Cantan of Basel-Stadr (2nd from right), Thams Weber, Member of the Government of the Canron of Basel-Landcchaft {left), and’ Efisaberd Ackermann,
Presiclent of the Parfiament of Basel-Stadr {right).

PROMISING STARTING SIGNALS

FEDERAL COUNCILLOR JOHANN SCHNEIDER-AMMANN OPENS BASELWORLD

&y Ao HEnseuoer

ceompanied by an impres-
sive drum roll, Swiss
Federal Councillor Johann
Schneider-Ammann cut the
ribbon in traditional fashion

the invention of the mechanical clock,
time turned into an are. An are that is
driven to ever higher peaks — in preci-

show to a warch describing it as “similar
to the fabrication of a watch mechanism
—a lot of thought and passion with a high

sion, in technol B and in
ever evolving aesthetic forms.” As th

yesterday to mark che start of B
2015. René Kamm, CEO of MCH
Group, said: “I am honoured thar Fed-
eral Councillor Schneider-Ammann is
opening Baselworld. This is an indica-
tion of the significance of the event for
the Swiss government — and also the
importance of the Swiss watch and jew-
ellery industry.” Federal Councillor
Johann Schneider-Ammann said: “With

lard of precision is i in this
T that is Baselworld.” He
praised Baselworld for its economic sig-

nificance to the region, mentioning the

Teedd M ot R b
Innovation and Employment, Federal
o Gy empha- b 1

sised the importance of the sector for
Swirzerland: “It is a strong economic
force, currently numbering over 500
companies that provide more than
50,000 people with a livelihood.”
Basel-Stadr Cantonal Council Mem-
ber Christoph Brutschin compared the

thar visit the city during the
eight days and also because it generates
13,000 jobs.

“As the hub of the sector as a whole,
Baselworld is of global importance and
continues to extend its leadership role
from year to year” emphasises Sylvie
Ritter, Managing Director of Baselworld.

. WWW.BASELWORLD.COM
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HIGHLIGHTS

02 INDEPENDENCE
AND CREATIVITY
Karl-Fricdrich Scheufele, Co-
President of Chopard, gives
BWDN the latest product news
for gents and ladies.

10 CHARMING AND
CUTTING-EDGE
The latest rourbillon warches
premiering at Baselworld 2015
demonstrate haute horlogerie
and understatement.

14 FIRMLY IN
THE SADDLE
Longines emphasises its connec-
tion to cquestrian sports with
bold new timepieces. Walter von
Kiinel, President, has the details.

22 CRAFTSMANSHIP
AT ITS BEST
The Académic Horlogére des
Créateurs Indépendants cele-
brates its 30th anniversary. It
goes without saying thar the new
picces are one-of-a kind.

27 IT’S *25 O'CLOCK”
AT VERSACE
Paolo Marai, Timex Group Swiss
Luxury Division President and
CED, talks abour the 25th anni-
versary of Versace timepicces,

“WATCHES THAT PROVIDE MORE THAN TIME”

TISSOT'S EXPERTISE SATISFIES EVERY CUSTOMER'S NEED

IMTERVIEW BY WiLLIAM GECRGE SHUSTER

“Baselworld is the place
to be when you are in the
watch industry. It is also
where you have this quite
unigue possibility of rich
exchanges to get real
Sfeedback of what’s going
on on the market.”

JEAN-FALL GIRARDIN,
VICE-FRESIDENT BREITLING

gois Thiébaud, CEO of Tissor,
di: its successful solar-
powered ractile watch and

Tissot's many big Baselworld debuts,

BWDN: In 2014, Tissot debuted the
world's first solar-powered multi-func-
tion tactile watch. What was the
response?

Frangois Thiébaud: Excellent! We still
have back orders. Our new ‘lissor
T-Touch Expert Solar, with 20 tactile
essential functions, is even more techni-
cal, New details include a bezel with
directional compass markings and easy
reading of time and compass, even in
the dark. I believe our tactile rechnology
powered by solar energy also meets the

demands of customers seeking watches
that provide more than time.

Savonette Skeleton watch debuts in our
Bridgeport collection. And, for the first
time, there's a beauriful gold watch with

What are Tissot's other big Baselworld
debuts?

The Tissot Chemin des Tourelles com-
plements Tissot's many vears of exper-
tise with a contemporary design and
clegant case. The Tissor T-Race
MoroGP Automartique Limired Edition
2015 has an cdgy case design and new
pushers like bike footrests, a key fearure
of the Tissot T-Race collection. The
Tissor PRS 516, inspired by a famous
1965 model, boasts a new movement for
Tissor, with a 60-hour power reserve
and a rotor shaped like a steering wheel.
Last but not least, Tissot's first

a Py ic 80 and 80-hour
power reserve, called Tissot Vintage,

Where are Tissot's best opportunities
in 20152

For 2015, the American continent shows
great potential and positive growth.
Thar region will be a focus, while we'll
also increase market share in Europe and
Asia. To prove Tissot is a global player in
the watch industry we need grear plar-
forms to showcase our complete range of
products. New York is one of those. We
have two boutiques there, on Fifth Ave-
nue and on Wall Street. In Europe, we

opened boutiques in Zurich and London
recently. Today, Tissot has more than
260 boutiques (corporate and franchise)
around the world.
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EDITORIAL

Dear Visitors,

It is both a pleasure and an honour to
weleome vou to Basclworld, where the
latest creations from the Swiss Hxhibi-

tors are yours to discover. [ arc the

guardians of centuries-old skills which
they tirelessly reinvent to produce mag-
nificent timepieces and jewellery whose
magic never fades. Throvgh this fabu-
lous capacity to combine tradition and
innovation, they take Swiss excellence
out into the world.

Creativity, guality, inventiveness
and an eye for detail are the values thae
define the new Swiss-Made products
which you can admire — often for the
first time anywhere in the world — in the
booths of the 218 S k

ss watch
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ON THE COURSE FOR
SUCCESS

FURTHER

LUXURY SWATCH GROUP
BRAND HARRY WINSTON
AIMS FOR $1 BILLION
IN ANNUAL SALES

INTERVIEW BY WILLIAM GEORGE SHUSTER

aylas Hayek, Chairman
of Swatch Group and
CEO of Harry Winston,
talks about the effects
on Harry Winston and
its timepieces since the Group bought
it, and its watch deburs at Basclworld.

BWDN: It is two years since Harry
Winston was bought by the Swatch
Group. What is the biggest effect on
each one since the acquistion?

Navla Havek: 1 think the biggest effect
is on Harry Winston. Harry Winston had
e to invest i a lot of retail
. inventories and marketing.

the

spi

Where are Harry Winston's best
opportunities for its jewellery and
timepieces in 20152

There is a worldwide opportunity for
watches and jewellery for Harry Winston
in 2015,

What are Harry Winston's important
watch and jewellery debuts ar Basel-
world 201572

and 39 Swiss jewellers,

In Halls 3 and 4, you can cxplore
the work of the related branches, the
specialists who work behind the scenes
with our warchmakers and jewellers.

On behalf of the Swiss Exhibi

During Baselworld, we will have some

cry attractive creations in the cat-

s d"Art”, jewellery watches

and high complications. Like for exam-

ple the Midnight Feathers Automatic

42mm, a horological expertise and an
e

welcome and thank you for visiting
Baselworld.

FRANGOIS THIEBAUD
PRESIDENT OF THE SwiSs EXHIBITORS
CoMMITTEE

pired craft of pl e
meeting again on a nch new canvas,
However during Baselwaorld, we will not
have any jewellery deburs, Jewellery
deburs are seasonal and ke place dur-
ing the whele year 2015.

How does Harry Winston's new genera-
tion of watches - and its current
approach to watchmaking — differ in
general from the pre-Swatch Group era?
I think the most important differences
are the movements and the construction
of the cases of the watches,

A Harry Winston warchmaking “jewel”
is its Opus series (working with inde-
pendent watchmakers on unique
pieces). What does 2015 have for Opus
and Project Z3

As we already declared during last yvear's
Baselworld, the only change for the
Opus series is that there is no longer a
launch during Baselworld burt a separate
event during the year. Project Z will still
be presented ar Baselworld.

Doecs Harry Winston still have the
potential of $1 billion in annual sales,
as you once said?

The potenrial is stll here and what-
ever action we plan it is with the aim 1o
reach it

. WWW.BASELWORLD.COM
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HIGHLIGHTS

02 AVANT-GARDE
TAG Heuer embodics stare-of-
the-art engineering and design.
Guy Sémon, General Manager,
explains the brand's strategies.

08 A TRADITIC
EXCELLENCE
Onee again, Bulgari raises the bar
for timeless lralian design. CEOQ
wistophe Babin shares his

OF

10 MAKING A SPLASH
Divers warches are among the
most sought-after timepicces —
dive right into the underwater
world here in Basel.

17 A RICH HERITAGE
U-Boat's Founder and Designer
Italo Fontana has the larest
about the new ladies” and gents’
warches deburing ar Baselworld,

21 EDGY MEE
FEMININE
Classics for ladies which combi-
nine contemporary design with a
umeless appeal.

22 SATELLITE TIME
Citizen's ongoing growth is
spurred by innovation. Toshio
Tokura, President and CEO of
Citizen, has derails.

HEARD IN BASEL

“Our goal is to express
our expertise in Swiss
watchmaking and under-
seore our ltalian designs.
We present watches that
are inspired by ltaly,
waiches that are not shy.
They may not be for
everyone, but if you love
them you are really
passionate about them.”

JEAN-CHRISTOPHE BaBiN,
CEOQ oF BuLgari

“NO TIME TO REST”

THIERRY STERN,

PRESIDENT OF PATEK PHILIPPE, TALKS ABOUT

NEW CHALLENGES AFTER THE GREAT ANNIVERSARY LAST YEAR

INTERVIEW BY IRiS-WiMMER OLBORT

frer the 175th anniversary last
year, the traditional manufacture
from Geneva demonsirates, once

again, understatement and elegance ar
Basclworld, New te horlogerie piee-
s expand the collections,

BWDN: Patek Philippe had a sensa-
tional year in 2014, which coincided
with the manufacture’s 175th anniver-
sary. How would you summarise the
past year?

Thierry Stern: For me, the most impor-
tant thing was, that we really could
deliver the anniversary pieces. The year
was really pood. It was again a record
vedr — not a massive one, bur it was

again the best year we ever had. This
year may be more difficult, but the col-
lecrion is very strong. Today | can say
that the first two months were very
good. This is a good sign.

Patek Philippe presented numerous
spectacular watches for its anniversary
last autumn. Does anything new
remain for you to show here in Basel?

Yes, we are showing a lor of novelties
here: A new chronograph with a split-
second, a new pilot's watch with travel
ume and a new annual calendar for
ladies. All together we have abour 30
new models — a strong collection. We
now continue on this path until the

200th anniversary which will be in 25
‘he ume is flyving so fast. We
don't have time to rest!

years,

You are going ahead in Plan-les-
Ouates, too, We learned you will invest
more than 450 million Swiss francs in
the expansion of your head

What is planned there?

We will finish that in four years and the
idea was to recentralise everything in
Plan-les-Ouates. For example, the case
and braceler manufacture, the after-
sales service with all the sparc parts and
the manufacturing of the components.
Actually, we produce more than 15 mil-
lion components per year. Further, we

Thierry Stern, President of Pated Phifippe.

need more space 1o develop new tech-
nologies. And the rest | will reveal in the
future!
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GROWING & GAINING

MARKET SHARE

INNOVATIVE TECHNOLOGIES PROPEL CERTIMNA'S SUCCESS

INTERVIEW BY WILLIAM GECRGE SHUSTER

drian Bosshard, President

and CEO of Certina, tells

BWDN about his expecta-

tions for the brand in the

vear ahead and spotlights
some of its innovative additions.

BWDN: Howwas 2014 for Certina and
what do you expect in 20157

Adrian Bosshard: In nearly all key mar-
kets, Certina was able to grow and gain
market share. It's great to see that our
customers appreciate our new rechnol-
ogies like the Precidrive and our pre-
mium product quality. As for 2015,
we're confident in our main markers
bur our biggest enemy will be, withour
a doubr, the very strong Swiss franc,
Even if the Swiss watch industry has a
unique strength, these currency fluc-
uations will be very challenging for the
whole secror,

Where and what are Certina's best
opportunities in 20152

The biggest established markers for
Certina are still Switzerland, Europe
and Russia. There, we have a strong vis-
]

ty in the trade and exciting market-
ing platforms to promote Certina's
products. We see additional opportuni-
ties with innovative technologies and
materials like titanium and aluminium.

What is Certina doing in Asia?

Clertina is present in China, Hong Kong,
Malaysia, the Philippines and Indonesia.
Our product mix and development are
now in line with market needs. We made
some adaprations for the Chinese marker
in onder to cover more classical rastes, oo,

What are Certina's major debuts in men's
and sports watches at Baselworld 20152
After the encouraging development of

the DS Eagle Quartz family, we're
extending this line in the mechanical
segment with the DS Eagle Chrono
automaric,

The DS-Z, with its
Quartz movement with 1/100th of a
second chronograph, has had an impor-
rant success in all markets since the

Precidrive

launch end of 2013, Therefore, we're
launching some line extensions with
synthetie elements on the bezel and
rubber strap.

The new DS Action Quartz product
family will be presented with a very
cxciting facelift: o profiled, sporcy
design and water-resistant up to a pres-
sure of 30 bar (1,000 fr / 300 merres).

The brand new and exclusive DS-8
Chronograph with moon phase and
quartz movement will definicely sur-
prise and excire customers who want a
sporty yer classical warch.

Ladies’ watches represent one third of
Certina's sales. In 2014, Certina
launched its feminine DS Dream. How
is it being received and what is new in
ladies watches for 20152

1 Dream covered exactly the need
we expected. For 2015, we are expecting
two imporrant facelifts wich the DS First
Chronograph Ceramic in the sport and
the DS Stella in the elegant segment.

D88 Chromagrapd, Cerring.

Adriirn Bosshard, President and CEO of Cerving,

SATURDAY, MARCH 21.2015

There's also a new retro watch based on
Certina's first DS collection (1960),
isn't there?

The launch of the DS-1 with the new
Powermaric 80 movement at the end of
2014 was an important response to the
increasing demand for mechanical
watches. Retro-style products contin-
ue o be requested, especially in the
AUTOMAtic segment,

TRUE CLASSICS

THE EVERYDAY LADIES' WATCH

PERFORMANCE AND DIAMOND HIGHLIGHTS

BY CaRoL BESLER

lassic watches never go out of
vle. They are often overshad-
owed by the latest tourbillon or

high jewellery watch, but the classic,
everyday ladies’ watch is one of the
backbones of the warch world.

pure, with a
sprinkling of diamonds rather than a
fully set presentation, a simple dial
design rather than an overly decorative
one, and a single useful mechanical
function, such as a date window, rather
than a high complication.

The Breitling Colt is a perfect
example of a high-quality everyday
watch for ladies, combining both style
and function. It has a case diameter of
36 millimerres, perfect for a ladies’
wrist, and a mother-of-pearl dial in
black, blue or silver. The diamond
options include hour markers or a dia-
mond-ser bezel, Despite these feminine
qualities, the warch is also a tough
sports watch, with 200 merres of warer
resistance, luminescent markings, a uni-
dircctional rotating bezel and a chro-
nometer-certified movement,

Classic watches that are partially,
rather than fully, ser with diamonds are
perfect for everyday wear, The Sarcar
Platinum limited edition, for example, is

They are often ve)

set with 66 round brilliant diamonds in
the bezel, rotalling 1.18 carats, and i
otherwise unadorned. The equally mi

d bracelet, is

uke an casy transi-

versatile enough to
tion from day to night.

Raymond Weil's new Toccata is also
a perfect day-invo-night watch for every-
day wear, The mother-of-pearl dial is ser

with eleven diamonds rather than
numerals, The black strap, made of sat-
in, is always classic. The bezel is ser
with 80 diamonds o add glamour, and
the dial includes a dare window, making
it excremely functional. It contains a
uartz movement.

Platinnm,
Sarcar.

IS UPGRADED WITH SPORTING

Toceata,
Raymend
Wl

Concord offers some intriguing ladies” watches ar Baseleorid,

L. KENDALL RESTORES
A WATCHMAKING ICON

NEW SWISS-MADE BRAND DEBUTS AT BASELWORLD

BY WiLLiAM GEORSE SHUSTER

he newest warch brand in the
market bears one of the oldest
names in warchmaking. Swi

made ‘L. Kendall London, 1742 S/
traces its origins to celebrated carly
18th century  English hmak

Its three lines are K4, K5 and K6 (Lar-
cum Kendall's firse three chronometers
were K, K2 and K3}, each a ble with
four different dial colours. Their finely
decorated automaric movements  are

dified ro Kendall ificari with

Larcum  Kendall. chronomerers
were used on histone voya,
British mariners to find longitude accu-
rately at sea and chart the oceans.

Mounir Moufarrige, President of the
luxury watch firm U-Boar, is restoring
the histone name to his new luxury
brand, debuting at Baselworld 2015,
“Reviving an old British name with cre-
denrials like these is a deeam 1've always
had,” he says, “and as the trademark was
available o buy, 1 didn't hesitare,”

The work of Kendall's Chief Design-
er Iralo Fontana is strongly inspired by
the “pioneering effortis™ of English
warchmakers who “solved the longitude
puzzle”™; mariners who “fearlessty sailed
into vast uncharted arcas of the world's
oceans™; and the Swiss watch industry's
subsequent leading role,

=5 and by

db-millimetre 3161 stainless steel
are equipped with a dome sapphire crys-
tal on the front and a flat sapphire on the
back. The nautical-inspired hands are a
beautiful Kendall signarure.

K4 is a GMT watch combined with
ac ph. K5 has a
dial with the minutes hand in the centre
and the hours and seconds indication ar
12 and 6 o'clock. K6 has the most excep-
tional dial layout. It displays the hours
at 8§ o'clock, the minutes at 4 o'clock
and a large dare ar twelve on separate
sub- The sophisticated rechnigue
of the rotating discs for the large date
take centre stage on the dial. All warch-
es feature hand-finished leather straps,
sextant-shaped buckles and a warer
resistance to 50 metres.

A5C5
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EDITORIAL

1 have the pleasure and honour, as CEO
of the MCH Group to warmly welcome
you to Baselword 2015.

Every year | wonder how each year's
show will differ from the last one, and
Baselworld never fails to deliver the wow
factor, Ivis cherefore no wonder thar this
event, unigue in its ability to regroup all
the key players in the warch and jewel-
lery industry, has an outreach o every
comer of this planet like no other

OF course, Baselworld essentially
owes its premier position to all the exhib-
iting companics, which through their
commirment to the show and the show-
casing of their brands and innovations,
create an impact thar reverberates on
every continent. As for us at the MCH
Group, we take it as our responsibility to
provide them with a platform chat is
cqually dvnamic, that is in twne with
theirs and the marker requirements and
anticipates to stay one step ahead. In this
respect, Baselworld continues to consoli-
dare and swengthen its leadership posi-
tion year after year, a rare quality thae
needs to be underined.

That Baselworld is able to fully real-
ise its global trendsetting ial is also
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“TECHNIQUE IS DEVOTED TO
THE CAUSE OF BEAUTY”

THESE LUXURY BRANDS ARE WINNING TOP HONOURS

INTERVIEW BY WiLLiAM GEORGE SHUSTER

arc A. Hayek, CEO of

Breguer, Blancpain

and Jaquer Droz,

talks about their new-

est awards for rechni-
cal innovation and creativiry.

BWDN: In October, Breguet’s Clas-
sique Chronométrie won “The Aiguille
d'Or” and its Classique Dame won “The
Public Prize” at the Grand Prix
d'Horlogerie de Genéve (GPHG),
which honours the finest watches of the
past year. How important are these
awards for the brands?

Marc A. Hayek: The Classique
Chronométrie and the Classique Dame
reveal two facers of Breguet's warchmak-
ing art. The former is a concentration of
technology and the result of Breguer's
continual investments in rescarch and
development. With the lawer, the Clas-
sique Dame, our main purpose was to
create a perfect product in terms of pro-
portions and lines,

i5 a source of great
pride and satisfaction. On one hand, it
shows watchmaking experts have felt the
impact of Breguer's technical develop-
ments to improve the precision of
mechanical watches. On the other, it
means the public appreciates our crea-
tions” design.

Blancpain's Women Heure Décentrée
S de R de also won the

thanks to the massive media presence we
enjoy. That all the major dailies, ner-
waorks, publications broadeast regularly
around the world and the bloggers
instantly report on all the innovations,
collections and new creations, pays testi-
mony not only to the importance of the
show, bur also to its worldwide acelaim
and populanty.

ing with us at Basel-

YOU @ MOSE SUc-
cessful show and a memorable time in
Basel.

RENE Kamm, CEQ MCH Grour

HEARD IN BASEL

“We regard Baselworld as
the place to show ‘who we
are’. We want to feep dis-
seminating our messages
globally and through it we
can foster our brand right
here at the show.”

TosHic TokuRA, PRESIDENT AND CEOQ
oF CImiZEN WaTCH Co

4
GPHG's Ladies’ Watch category. How
long has it had ladies’ complications?

Frédénic-Emile Blancpain paved the way
in 1931, when he created the women's
version of the famous “Rolls”. For the
first time in history, the mechanical
wristwatch was no longer exclusive to

gentlemen. After the world’s smallest
round watch and the “Lady Bird™ in
1956, Blancpain has continued to offer
complications for women, We were proud
to see its warchmakers' work rewarded in
the Ladies’ Warch category. The distine-
tion recalls the award won by the manu-
facture in the same catcgory ar the
GPHG's first edition in 2001.

What is one big debut for Breguet,
Blancpain, and Jacquet Droz at Basel-
world?

Breguet's Tradition collection has the
place of honour with the launch of two
new complicated movements, Also, 2015
coincides with the 200th anniversary of
Ac-L. Breguet's appointment as horologer
of the Royal French Navy. So, a special
picce in the Marine collection will be
launched. Last bur not least, ladies will
be dazzled by Breguet's new jewellery
introduction, a full set watch that marries

the purity of dismonds to the technical
daring of mobile setring,

At Blancpain, we have two major
introductions, For men, it's a completely
new “Tourhillon Carrousel equipped with
an innovative movement combining
watchmaking know-how and cutring-
edge rechnology, With its contemporary
design, it reflects Blancpain's avant-gard,

. WWW.BASELWORLD.COM
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44

HIGHLIGHTS

02 A MILESTONE
INVENTION

ry of the first
independant chronograph bur-
ton. Vice-President Jean-Paul
Girardin shares derails,

02 SOPHISTICATION
HIGHLY SOUGH'T
Have :
additions wedding mechanical
know-how with sophisticated
design, 1o Rolex's iconic collee-
tion on display at Baselworld.

04 TIME FOR
ADVENTURERS
“Tudor once again presents
watches made for extreme situa-
tions, some of which are fitted
with their new manufacture

close look at the latest

and provocative § For women, we
present an inventive Day and Night com-
plication developed in a resolurely femi-
nine and romantic aestheric. In i, tech-
nique is devored 1o the cause of beauty,
For Jaguet Droz, the brand focuses
on watchmaking skills with the Grande
Seconde Deadbear and the Lady 8
Flower. After the Bird Repeater and the
Charming Bird, Jaquer Droz is paying
tribute o women with its first lady’s
wristwarch automaron: a flower made of
cight petals which blooms on a wonderful
precious stone.

08 HAUTE HORLO-
GERIE AT ITS BEST
Antonio Calee, new CEOQ of the
Sowind Group, discusses the
manufacture's noble philosophy.

14 MODERN ALCHEMY
Groundbreaking HyperChrome
plasma ceramic is Rado's high-
light for this vear's Basclworld.
Matchias Breschan, CEO, also
discusses growth opportunities
worldwide.

“LEGENDS NEVER DIE”

JEAN-CLAUDE BIVER, HEAD OF LVMH'S WATCH BUSINESS, TALKS

ABOUT ‘HIS' BRANDS AND THE

InTEmiEw By IS Wissen-OLsonT

n spring 2014, Jean-Claude
I Biver took over the management of

Hublor, TAG Heuer and Zenith,
which resulted primarily in changes for
TAG Heuer. Here, he looks back on a
successful vear.

BWDN: You've been responsible for the
Hublot, TAG Heuer and Zenith brands
of the LVMH Group for more than one
year. How would you summarise the
situation under your tenure?

Jean-Claude Biver: [ have been responsi-
ble for three successful brands for one
vear, Each of these now has a strong man-
agement team and s making a profic.
And each has its own DNA, a different
customer base, as well as a different price
segment. These characreristics are mak-

ISOTH ANNIVERSARY OF ZENITH

1d is the

ing my job so much easier,
are limited synergies to exploit.

zh there

Whar's the biggest change that you
initiated?

I think one can say that the biggest
change has been to ensure that TAG
Heuer is optimally positioned for both
the new generation and the coming ten
years. It was not such a difficule mis-
sion, however, as it simply meant going
back to basics. TAG Heuer has been an
avant-garde brand since 1860 and is
positioned to stay that way for at least
the next 20 years,

How are the brands positioned for
Baselworld? What do you regard as the
mostimportant new item or innovation?

ion platform
for revealing & certain number of novel-
ties, which should highlight our visions.
For TAG Heuer, this is the new interpre-
tation of the Heuer 01 movement, which
is featured in a new Carrera case and is
entirely house made (case, dial, bracelet
and movement). Hublot is showing its
great and innovative ladies collection,
while Zenith is marking its 150ch anni-
versary, We are celebrating this milestone
through our products and our heritage.
Legends never d

And, in 2015, in addition to the Zenith
Academy Georges Favre-Jacor (which fea-
tures an innovative fusée-and-chain trans-
mission connected o the barrel to main-
rain constant foree), we have an interest-
ing collection of El Primero models.

Jeatn- Clanele Bicer,
Head of LVMH's watel business.
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2004 was a positive year for the Swiss

warch industry as exports achieved a
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OMEGA FIRST TO USE TOUGH
NEW CERTIFICATION

NEW TESTS STRENGTHEN SWISS WATCH QUALITY

IMTERVIEW BY WiLLIAM GECROE SHUSTER

tephen Urquhare, President
of Omega, tells BWDN
about a tough new watch
certification and a “mean-
ingful” golf partnership,

BWDN: Omega and the Swiss Federal
Institute of Metrology (METAS)
announced a stringent new watch cer-
ification. What is its signifi

Stephen Urquhart: This certification,
which will be given to Omega Co-Axial
Master Ch warches, is signifi-

new historic record by exceeding the 22
billion franc mark. But while the Swiss
watch industry can be proud of irs
performance, it is also aware that 2015
has begun in a more rense and uncer-
tain climate.

Some important markets in Asia and
Europe have become more difficult and
are showing declines in performance. In
addition, our branch is seriously affecred
by the rise of the Swiss franc as a result of
the Swiss Narional Bank abandoning the
CHF 1.20 mum exchange rate it had
set per curo. This s a new challenge for
our branch as we are faced with a prob-
lem beyond our control.

However, we remain confident in
the future of our industry, which will be
able to adaprt, as it has done for nearly
four centurics. It is in good shape and is
not suffering from any structural prob-
lems. Moreover, the diversity of prod-
ucts presented ar Baselworld bears wit-
ness to the vigour and spirit of innova-
rion of our brands as chey suceessfully
appeal to a broad public and continue to
shine on world markers.

1 would like to wish all the exhibi-
rors from Switzerland and from abroad a
most froitful show.

JEAN-DANIEL PASCHE
PRESIDENT, FEDERATION OF THE Swiss
WarcH INDUSTRY FH

HEARD IN BASEL

“Midway between Milan's
Fendi fashion runways,
Baselworld is the occasion
Jor Fendi Timepieces to
stand out through its daring
design and artisanal savoir-
Saire. It is our timepieces’
greatest catwalk.”

DoMENICO OLIVERI,
CEQ oF FEnDi TIMEPIECES

cant for several reasons. Firse, it's vali-
dated by METAS, the institute of the
Swiss federal government thar is the
centre of competence for all marters
involving and 1
procedures, This METAS cerification
represents a new quality norm. To receive
it, a wateh must be resistant to magnetic
fields of 15,000 gauss; must perform
within a rolerance of 0 and 5 seconds per
day; be rested for autonomy = thar is, the
power reserve without winding - und for
water resistance. The METAS certifica-
tion is for the entire assembled warch,
The COSC certification, which has long
been our industry's standard for chro-
nometers, only tests uncased movements
without their rotors. The METAS certifi-
cation won't replace the COSC but is
another quality norm for Swiss warches.

Warch buvers will know when they
purchase a METAS-certified Omega
Co-Axial Master Chronometer thae it
has passed all the tests and they can
access those test results online.

You call Omega's new ten-year partner-
ship with the Ladies European Tour
“strategic and meaningful”. Why's that?

Our support of golf around the world is
well documented and the growth of
women's golf in recent years is impres-
sive. The Ladies European Tour (LET)
has the potential to artract more aten-
tion o the sport, It includes very tal-
cnted golfers, including our newest
brand ambassador, Charley Hull, who in
her two vears as a professional was
Rookie of the Year (2013) and Order of
Merit winner (2014). Another impor-
tant milestone in women's golf is the
Rio 2016 Olympic Games. Both men's
and women's golf are returning after a
112-vear absence. An Olvmpic Games
gold medal in women's golf will have
exactly the same value as the men's.
“This incredible platform will show an

global audi how ral i
the world's best women golfers are.

Tell us how Omega is doing in Latin
America.

We are enjoving an increased profile and
solid growth. Our Official Timekeeper
role at the Rio 2016 Games will add
igni Iy to brand in Bra-
#il and throughout Larin America. We
have boutiques in Mexico, Argentina,
Brazil, Chile, Columbia and Panama, as
well as outstanding retail partners in
other countries in that part of the world.

What are Omega's big debuts ar Basel-
world 20157

We're launching new products in all our
warch families, The METAS quality
norm for our Master Co-Axial calibres is
very important. With their incredible
magnetic resistance, our Master Co-Axial
calibres are redefining the potential of the
mechanical movement, just as our Co-
Axial calibres did in 2007. 1t's an exciting
wyear for Omega and all the producrs we're
launching are distinguished by innova-
rion, quality and design,

- WWW. BASELWORLD.COM

MONDAY, MARCH
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HIGHLIGHTS

02 EXCITING NEWS AT
HUBLOT
CEO Ricardo Guadalupe rells
BWDN about new brand ambas-
sador Bar Refaeli, 2 new price
range and = of course - new
rimepicees.

04 READY, SET, GO
Chronographs maintain their
strong standing in the world of
watchmaking. Have a look ar
three extraordinary deburants,

10 SUCCESSFUL WITH
A STRONG RANGE
With refined mechanical time-
picces. Mido expects to keep up
with its record vear of 2014,
reports CECQ Frane Linder.

14 TAKING TO THE AIR
Deeply rooted in the tradicion of
Swiss watchmaking and aviation,
Oris is launching a new pilot's
watch, among other thrilling

imepi Executive C

Ulrich W, Herzog has details,

28 TRADITION WITH
A TWIST
The moonphase, one of the old-
est and most classical watchmak-
ing complications, has once again
given inspiration (o many new
timepicces at Buselworld,

“A FANTASTIC BRAND CARRIER”

GRAFF LUXURY WATCHES HOPE TO GROW YEAR BY YEAR AT BASELWORLD

INTERVIEW BY Nika Haso

hile always a jeweller first and
foremost, CEO  of Graff
Luxury Watches, Michel

Fitreloud, is proud to be showing watch-
es alongside the best in the indusery, For
the past eighe years, Michel Pireeloud
has been working on the blish

tion, For men, the Diamond Master-
Graff Structural Tourbillon Skel

meant that the warches corresponded to
the philosophy of the ¢

without a doubt. We are proud to have
been able o set the bridges with

How will you develop Graff Diamonds
h

baguetre-cur di ds. This required
a solid block of gold and a new gem-
serting technig

of watches under the Graff Diamonds
brand. Now, it is all abour adding new
and exciting materials, dials and move-
ments to the watch line-up.

BWDN: What was the most impor-
tant debut of Graff Diamonds at
Baselworld this year?

Michel Pirteloud: The Fascination, of
course, 4s our major prestige jewellery
wateh that is interchangeable and the
Disco Butterfly in the regular collec-

What do you hope to achieve with your
participation in the show?

Year by vear, we hope to grow our watch
business globally, while remaining a jew-
eller. The watches are a fantastic brand
carrier for us.

Give us an example of a proud moment
for you in the history of the company.

The day Laurence Graff decided to put
his name on the watches — because that

By adding new movements, by con-
stantly working to improve materials
and dials, by adding more complications
and more bracelers — and by further
developing our deployment  buckle,
which has already received a patent.

What do you personally appreciate
maost at Baselworld?

The set-up of the new halls, the ambi-
ence and the brands next to us. We also
appreciate the quality of the customers
visiting our stand and the high activity
level of the halls in general.

Miche! Pittelond, CEO of
Cerff Laxairy Warcker.
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Dear Ladies and Gentlemen,

Basel is a highly arractive city. But
whenever Baselworld visits our i
becomes even more charming and
is no doubt about that.
ight days when the world's
most prestigions Warch and Jewellery
Show takes place, there is always a very
inte onal favour in the air. That is
why it a real pleasure o welcome
exhibitors and visitors alike o Basel-
world 2015!

Basel is a vibrant centre for knowl-
edge and exchange as well as a place of
innovation. And we are very happy that
Baselworld 2015 adds to this with the
presence of the largest and most pres-
tigious brands, the emerging talents in
the world of design and, of course, the
finest retailers. The coming together of
high quality, brilliance and exclusive-
ness from 40 countries here in Basel
creates a magic environmel which

THE WATCH AND JEWELLERY SHOW

THE GREEN
WAY ON THE
RED CARPET

'THE JOURNEY' CONTINUES:

CHOPARD DEEPENS ITS
COMMITMENT TO
SUSTAINABLE LUXURY

By CrimsTeL TRIMBORN

he success story that Cho-

pard began in 2013 with

its multi-year “The Jour-

ney to Sustainable Luxu-

ry' programme is com-

mencing a new chapter with the support

for another small-scale mining commu-

nity in Bolivia, Together with Eco-Age

and its Creative Dircctor Livia Firth,

Chopard initiated “The Journey” pro-

gramme two years ago, thereby becom-

ing the first warch and jewellery manu-

facturer in the luxury sector to support

ll-scale mining ¢ ities in the

process of qualifying according to the

Fairmined guidelines. Chopard also pro-

maotes education and social insurance for

the people in the community and helps
them to protect their environment.

After a first project at a small-scale

DAILY NEWS

BRILLIANCE MEETS -

Earrings from
the Green Carper
Collection.

In subsequent years, famous actresses

mining c ity in the Colombi
provinee of Narifio, this second project
channels Chopard's support to miners
in the Bolivian highlands, Situated av
an altitude of 4,000 metres above sea
level in the Andes, this community is
one of Bolivia's largest independent
cooperatives — with 98 members,
including 78 women.

Chopard's haute joaillerie is manu-
f d in dance with the ethical

brings us right into the sp of the
world's media.

1 am tremendously delighted 1o get
a closer look myself at this year's attrac-
tions, which, once again, will range from
intricate watches to the most beautiful
jewellery. | will certainly enjoy this very
much. And [ hope that you oo will enjoy
this year's Basclworld 2015, as well as
the city of Basel itself as an important
place for exhibitions,

Dr. Guy MoRiN
PRESIDENT OF THE EXECUTIVE
CounNciL oF BASEL CiTY

HEARD IN BASEL

“We see Baselworld as the
global woice of the luxury
timepiece and jewellery
industry, so there is no
better platform to com-
mence the global launch of
Fabergé’s new collections.”

RopERT BENVENUTD,
PRESIDENT aND COO oF FABERGE

standards of the Green Carpet Chal-
lenge (GCC) and sold under the name
Green Carper Collection. The first crea-
tions in the collection were unveiled at
the Cannes Film Festival in May 2013,

were delighted to wear these ‘fairly
sourced' treasures as they proudly pre-
sented the ‘green’ jewellery on the Fes-
tival's signature red carpet.

At Baselworld 2015, Chopard is pre-
senting new haute joillerie jewellery for
the Green Carper Collection as well as
another warch in the L.U.C Fai |

W QR e DD

MARCH

18 = 26,

20|15

ume of y mined raw
isn't sufficient for a larger production
mn, yet," admits Chopard's Creative
Director and Co-President Caroline
Scheufele, who is, at the same time,
pleased by whar has been achieved to
date: “We are proud to take the next
step on our Journey to Sustainable Lux-
ury. It has not been easy, but the results
are incredible. We can truly see the dif-
ferences that we are making in the min-
ing communities.” Her brother Karl-
Friedrich Scheufele, Co-President of
Chopard, adds: “It has been very impor-
rant to Chopard to continue with our
bold ¢ i

line: produced in a limited edition of
250 timepieces, this new model relies
entirely on fairmined gold for its bezel
and for the sides and back of its case.
“Thus far, we've unfortunately only
been able o produce a small number of
picces of jewellery and watches from
fairmined gold, simply because the vol-

Investing in these
mines is crucial to supporting the lives
of people who make our business possi-
ble, Over a thousand families have ben-
efited from our inirial commitment of
social, environmental and training pro-
grammes. Now we are going to be able
to expand this commitment to touch
many more lives,”

. WWW.BASELWORLD.COM

TUESDAY, MARCH

24.

HIGHLIGHTS

02 FROM PARIS,
WITH LOVE
French high-end luxury brands
delight with extraordinary time-
picces combining expertise and
timeless sryle.

04 HOROLOGICAL
HERITAGE
Glashiitee Original stays true
to its roots by launching refined
watches inspired by Saxon tradi-
tion. Yann Ganard, President
and CEO, has the latest news.

08 A TRADITION OF
EXCELLENCE
Carl E Bucherer once again
presents exciting timepicces
for gents and ladies.

10 MANUFACTURING

BRILLIANCE
New Eterna CEO Robert

Dreyfuss shares his goals for
the traditional manufacture

and talks about the new chrono-
graph movement.

27 WATCH GALLERY
Ar a unigue platform in Hall 2
independant watchmakers are
presenting a wealth of diversity
and some of the most spectacular
picees of this year's Baselworld.
A must-see for all warch lovers!

‘ALLURE, ELEGANCE, PURITY”

PRESIDENT OF CHANEL FINE JEWELRY AND WATCHES, PHILIPPE MOUGENOT,

DISCUSSES CORE VALUES EMBODIED

INTERVIEW BY Kria BRENZINGER

resident of Chanel Fine Jewelry
Pand Watches, Philippe Mougenor,

talks about the brand’s new
watches on display ar Baselworld.

BWDN: The J12 has triggered a real
trend for ceramic watches. How does
Chanel continue to develop and distin-
guish jtself?

Philippe Mougenot: Ever since it was
first created in 2000, the J12 has embod-
icd the values inspired by Gabrielle
Chanel's universe: allure, elegance, puri-
ty, masculine-feminine features and
innovation. From a creative point of view,
the J12 is the perfect illustration of the
codes and values of the Maison: fluid
lines, innovative materals and audacious
colours. These intrinsic qualitics enable

us o pursue endless stylistic possibili-
ties, as reflected by the new watches we
are presenting at Baselworld this year

Apart from the J12, what other new

IN NEW TIMEFIECES

What are your goals for 20157

We will pursue our more long-term invest-
ments with the specific goal of a measured
and bal d i ional develop
strategy. At the end of 2014, we had 52
=

items are you launching at Baselworld
Our two ather collections, Premiére and
Mademoiselle Privé, are also given pride
of place thanks to their broad offering in
the high-end category, notably including
complications, Mériers d'Art and high
jewellery models.

Are you considering launching a new
watch for men in the long term?

Chanel will continue to make regular
forays into the world of masculine watch-
es but will remain first and foremost
rooted in the feminine warch marker.

q luding 43 Fine Jewelry and
Watches boutiques and nine Watch bou-
tiques. Cur distribution policy is deliber-
ately very selective because we feel thar
the point of sale should be a special show-
case for luxury products. Chanel Watches
arc distributed through an exclusive net-
work of 473 retailers, whereas our jewelry
pieces are only available in our Chanel
Fine Jewelry boutiques. In 2015, we will
be re-opening our bourique on London's
New Bond Streer with four times the floor
space and our first original boutique in
Vancouver, Canada.

Philippe Mougenot,
President af Chanel Fine Jewelry and Warches.
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And in the blink of an eye, eight event-
ful days have passed and the culmina-
tion of another excellent edition of
Baselworld is in sight.

During this newsworthy week, the
international press has been hard
pressed to relay all the exciting new
trends and images and reports of the
new colleetions to their readership and
consumers around the world. And in
this digital day and age, with everything

¥, people on every

continent have been rec

updates as they oceur. The upshor of all
this reporting is thar consumers have
héc'n giv:n I:!'L'ipi{illg teasers thae will
have them flocking o the stores to
actually see and feel these items in real
life and purchase them once they hit
the marker later this year.

Over the past few days, 1 have
received a great deal of positive feed-
back from people who retum to Basel
year after year They do so mainly
because Baselworld affords such special
features that can only be experienced
here: direct contact, dialogue and a sin-
gular sensation. And, withour doubr,
also because Baselworld is the most
important event for the watch and jew-
ellery industry.

I hope also that you, as our guests
from all over the world, enjoyed your
stay in Basel and that you were able,
over and above all the business on hand,
to spend some equally important off-
time socialising and sight-secing.

1 am already looking forward 1o see-
ing and welcoming you at Basclworld
again next spring, so please save the
dare for Baselworld 2016/

SvYiviE RITTER,
MaKaGING DIRECTOR BASELWORLD

HEARD IN BASEL

“l am extremely pleased
with business at Basel-
world. For us, the big
shift this year is the sig-
nificant business growth
we're seeing in Europe.”

GREGORY THUMM,
PRESIDENT OF BuLova CORP,

DAILY NEWS

THE WATCH AND JEWELLERY SHOW

BRILLIANCE MEETS .

WO R L

MARCH 12 - 26, 2015

DRIVING THE PULSE OF THE
MARKET HIGHER

BASELWORLD 2015
BOOSTS ITS LEADING
POSITION

BY AXEL HENSELDEN

his year's Baselworld reaf-

firmed the trendsetting

event’s global importance

for the watch and jewel-

lery industry, Overall, the
show has been a positive one for the
watches and jewellery brands.

Sylvie Rirter, Managing Director
Baselworld, says: "As the trendsetting
hub and epicentre of the entire industry,
the show sent out waves that reverber-
ated around the world, With each succes-
sive year, Baselworld strengthens its posi-
tion as the leading show in its secror.”

Frangois Thié¢baud, president of the
Swiss Exhibitors’ Commitree, is like-
wise convinced: “The entire industry is
reflected here in its full excellence.
Based on responses from the brands, we
can conclude that this year will be a
positive one for the industry.”

Chopard’s  Co-President  Karl-
Friedrich Scheufele agrees: “Baselworld
is each year's most important milestone.
We can meet our key customers from all
over the world and share ideas with
them in Basel.”

“We are very pleased with the brand
momentum we have generated ar Basel-
world. It has been an exciting return for
us and we will take this momentum into
our expansion plans to Europe, the Mid-
dle East and Asia,” says David Chu, CEO
of Georg Jensen.

Ulysse Nardin's CEO Parrik Hoff-
man says: “For me, it 15 important to see
how people react to the new products
here because it shows how business will

Ulmirimg all keyplayers under one roaf, Raselworld 2005 had a bigh level of attendance.

be for the next few years. We ger feed-
back not just from one market, but from
all markets. Baselworld is the beginning
of a cycle.”

The generally oprimistic mood in the
halls was also noticed by Jean-Daniel
Pasche, President of the Federation of
the Swiss Warch Industry. Bulova's Presi-
dent
extremely pleased with business at
Basclworld. We had a very robust show,

sregory Thumm  says: “1 am

writing orders matching our expecta-
tions.” Jean-Claude Biver, President of
the watch business unir at LVMH, sum-
marises: “Our new items were warmly
received. All in all, we're very satisfied
with Baselworld 2015. The results are
excellent and they exceeded our expec-
rations.” Omega's President Stephen
Urquhart agrees: “This 2015 edition of
Basclworld is in line with our expecta-
tions,”

. WWW. BASELWORLD.COM
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HIGHLIGHTS

02 BUILDING ON A
STRONG IDENTITY
Antonio Calce, new CEO of
Sowind Group, shares the larest
company and product news of
Jeanrichard,

02 THE CHIMES
OF TIME
Bulgari weds rechnological
d with sophisti i
design in its larest Daniel Roth
and Octo timepieces.

08 A MINI LAND
OF WONDER
As a key theme in Haure Horlo-
gerie this year, Mériers d'Ant
wartches express with the highest
skills of craftsmanship. See some
of the most exceptional picces.

10 SETTING THE SAILS
Swiss brand Corum draws on 60
years of rich watchmaking history
combined with sublime design.
The new warches set the course
for success in the future,

22 A LA FRANCAISE

The watch world welcomes a

new member at Baselworld.
With sophisticated jewellery
watches, Champs Elvsées is
making a grand entrance.

LA MONTRE HERMES WITH NEW CEO

LAURENT DORDET SEES STRONG GROWTH POTENTIAL IN TIMEPIECES

By ELIZABETH DoEAR

a Montre Hermés appointed
Li.’iulcnl Dorder as its new CEO

in February. Dorder was most
recently CEO of the leather division
Hermés Maroquinerie Sellerie. The
46-year-old manager has been with Her-
més in textiles and leathers since 1995,

BWDN: Have you been involved in

tre Hermés and make sure we uphold
the values of Hermés I've lived by for
the last 19 years,

Have you visited Baselworld before?

I visited the show some years ago and
was really amazed by the creative inspi-
ration both in terms of watches and
i ure with imp stands

watches at all up to this point?
It's true I'm not a warchmaker, but I'm

reflecting the DNA of each brand. It
shows a very wide marker with strong,

I about w king. This is
an industry that has always appealed to
me, especially when 1 was working in
the tanneries and in contact with the
watchmakers. I'm fascinated by the high
craftsmanship, the quality, and the crea-
tiviry that guides all the brands. 1 will do
my best to apply my experience in
industry and craftsmanship to La Mon-

| competition.

Do you forcsee making any major
changes at La Montre Hermés?
Today, the watch busi p

ment a few tactical actions that will
firstly help increase interest in our
watches for both men and women, and
secondly to help us o achieve warch-
making legitimacy. It is a bit early o
share my ideas, but the actions will
concern various domains such as pro-
duction linked to the supply chain and
creation to offer a wider choice to our
female elientele.

Tell us about the new Slim d'Hermés
from your perspective. Why should a
consumer choose to buy this product?

We were looking for an elegant, classic,
but also porary picce that speaks

approximarely 4 percent of total Her-
mes sales. This division shows strong
potential for growth. The strategy will
not change, although we will imple-

to the essential codes of the brand. It
should appeal to men and women looking
for a piece that reflects Hermes' values,
high quality, and creativity.

i

Lawrent Dordes, CEO, La Monrre Hermés,
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a must for successful men

Total Media, Totally 10:

Gafencu’s Gala Anniversary

New Territorials:
Reinventing the Heung Yee Kuk

Winter Wonderbrands:

Cool cuts and chilled looks

Thrill

William Louey|
on the joy of |US

NOVEMBER 2015 HK$25

I

719950 8008

NOT FOR SALE
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Automatic Gentleman Collection,
with diamonds

=
.r.%m:;v

Total Diamond number and weights
Approximately 529 diamonds (approxaveight 1 l1carats)
including a I-carat solitaire diamond

Ré'tail Price: HK$1,725,000

WWRLERNCAR, COTN

Macau Boutique : G/F, Shop Nu:;OJ;’;.-Mhr:n Tandmarkss 5_5‘,5&\\:nid:| la.Amizade, Macau  Tel: (853) 2878 5118

Authorized Dealers

Hong Kong Kowloon
Central s Carlion Watch HosChins Bldz, G/F, Shop G, 29 Ougen's Road, Centeal  Teh 2525 5475~ Jordan s Halewinmer Wazeh Shop E 1 F, GYF- Everst Building, No. 241243 Nahan R, Teli 2736 6919

Oriental Wabch G/ Fd 93 Dhow Vovus Read, Conaral ek 2545 4577 Mongkok 1 Halowinper Wasch Shop Lnin 01 80 03, GrF Ploncer Centre, 750 Nathan Road  Tels 2625 1099
Camevay By« Halewinnes Watch Gi/F. Ko Wah Bullding 85 Peretval Sircet, Causeway Bay Teli 2892 1920 Tung Hing Warch Co.. Led. Shep U, G/E. 617623 Nathan Read, Mongkok. Tels 2994 0008
Prince and Watch  Shop B0 GfF. S8 Rusell Street, Teh 2376 0688 Thang Xing Warch GJF, 581 Nathan Rosd , Monghok. Tel: 2710 8166

Youhla Ted 1 Premium Wach & Jowclleey Led.  G/F, Lung Ma Building, 552 Nathan Road, Yoo Ma Tel Tels 2882 999

Supreme Elire (Hong Kong) Limired “A member of Supreme Elite (Holdings) Limited® Reom 508, Sth' Floor, Nan Fung Tower , 173 Des Vocux Road Central, Hong Kong Teli 2536 0812 Email sales@supreme-clite.com
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a must for successful men

Power 2015

Broken English:
The Talk of Hong Kong

Christmas in the City:
Festive Fiction Special

Cool Yule Clobber:

Xmas Style Express

DECEMBER 2015 HK$25

IO

1995

NOT FOR SALE
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Automatic Gentleman Collection,
with diamonds

=
.r.%m:;v

Total Diamond number and weights
Approximately 529 diamonds (approxaveight 1 l1carats)
including a I-carat solitaire diamond

Ré'tail Price: HK$1,725,000

WWRLERNCAR, COTN

Macau Boutique : G/F, Shop Nu:;OJ;’;.-Mhr:n Tandmarkss 5_5‘,5&\\:nid:| la.Amizade, Macau  Tel: (853) 2878 5118

Authorized Dealers

Hong Kong Kowloon
Central s Carlion Watch HosChins Bldz, G/F, Shop G, 29 Ougen's Road, Centeal  Teh 2525 5475~ Jordan s Halewinmer Wazeh Shop E 1 F, GYF- Everst Building, No. 241243 Nahan R, Teli 2736 6919

Oriental Wabch G/ Fd 93 Dhow Vovus Read, Conaral ek 2545 4577 Mongkok 1 Halowinper Wasch Shop Lnin 01 80 03, GrF Ploncer Centre, 750 Nathan Road  Tels 2625 1099
Camevay By« Halewinnes Watch Gi/F. Ko Wah Bullding 85 Peretval Sircet, Causeway Bay Teli 2892 1920 Tung Hing Warch Co.. Led. Shep U, G/E. 617623 Nathan Read, Mongkok. Tels 2994 0008
Prince and Watch  Shop B0 GfF. S8 Rusell Street, Teh 2376 0688 Thang Xing Warch GJF, 581 Nathan Rosd , Monghok. Tel: 2710 8166

Youhla Ted 1 Premium Wach & Jowclleey Led.  G/F, Lung Ma Building, 552 Nathan Road, Yoo Ma Tel Tels 2882 999

Supreme Elire (Hong Kong) Limired “A member of Supreme Elite (Holdings) Limited® Reom 508, Sth' Floor, Nan Fung Tower , 173 Des Vocux Road Central, Hong Kong Teli 2536 0812 Email sales@supreme-clite.com




The Galaxy, Macau




The Galaxy, Macau




The Galaxy, Macau



(GENEVE

Creator of dreams

The Galaxy, Macau




—

SAHARCAR

GENEVE

Creator of dreams

MIDDLE EAST



FEB.23,2015- ALRAYANEWSPAPER




| ____4

SARCRR
GENEVE

Creator of dreams

~ dagall Uar=o
s wiclillg Glpadgaol)

SAMI HAMAWI GROUP

—— [EWELLERY & WATCHES —




Watches

DAY & NIGHT

sr \f/f /’N\ j
fearmier,

AL o

jolle 58 Gl Lol jiad |
u;.__|_'._"...|| Lﬂ_l__lgb-lilf‘-':'.-lh‘dl

upgisGgl gl legs
Eaf ol 8l o

@,

ILJJ.D _".‘:L.I.-I.ula..l-_l_l"'
Ladas ﬂm*nﬂ.ljlq-nm'“
Lalpll oyl a)ies

Bl aghlily (raundoh
/90- jgiiogh &0 fialll ool

..u‘-L“L_l.-'iJlﬁ“




&)L

- & = oom

'l-.l.'l.:nl

173 NELTRE

A

L MUFTAH ;I'E“ELLEII‘I:'MEI.:.-H.:.II wuldd g=a

o

7

=

Ll slaldl e ppie pems g |pmge oIS s 2l0E

Tl Lits LU B ey 38 Al GUE o0 als
ot gl Gmay® hadll wis Gy ol e am e il
e pelnd Come op Ll o s slilw Jalds s Sl
L) ekl e b o gl el o L bt iy

.J:-.-,JE-EIH-I i

it g 418 e il 205 0 g ) g il A1 sl el
it il o Gl Y il Al o, Ly 1 Lals
e W TP S
weldd b A Gl R g Bl RS Al
i e iy i sl il oo Aagaly Wy3a gy el
ekl b e il Jmal Iﬂd“—dll:ﬂ_‘_p‘ _ﬁp-u.—-l] ‘;-—:1- cnl-.ul-'
il s 20 Ll e e i | e T A, gl

'.‘__.u;.._.._,..fnl_,:_...'.nl_.'..l.u_n;v:l_..i.l_'.p_;..'i'

o ikl v
ot gy g B Joal piaily alS el il i pene
Ut VAl ] e e g . Al il
st Jxlky ciachs ollly ks y apn B pn g giin gt e
Wy L ol T Glh 3y il S S
050 g ity el Boale b T add LD e Ly
b g i Ll s G p gt Ll o B L M B
'i:l_,l.- a5 gpame| Bl cleles Jaal gy ‘-_-q.-! =ilaahlls :--l-;- e
Ll gy e Dy 2dyll el L300 Bl Lass 53058
e ple




¥ Ty

0 adaaldl yLla Ly Gleluw
dolaall ugi gawiss Jmio £lasl

gljjlau gl Earall 31 gic 19EA fole Crnwls Gl 1iod ajiilg jlyioll udy ols)lum sl (yids
Jdlh s fpal adwe cilully 68 el 2L Lol o wiliaaill Bgane e b ool
dclpll 808 g8 manla iy ddleng dypaoll coliidilly fud olelw g4 00 ga giljlud Jelddl
wilatd il Grasl 340 gle oo v io Cond ol I bl dy A4 s to oplslus calbs dasgli po aleg
foisbll dinian il mialisl bl dan olebull flia bilas Glailg cilps 4o @dge,ll
il iyl ol sgo cilebudl mlls mely gis Al Gouw alilinlel 80 cula dis gl dlyanllg
Au8)) adllg Bayan cllailg e ol

niv e i _SESFII



palpialeas

¥ RIDAY 77 FEBRUARY 2013 = Nutis} ViS5l -

}—u : 2 e

Mipb28-24

,_ﬂnls_ri_._ar?.l;‘l" o

Ml iicar 4|

s @bclilg Glpdgaol)

IS lall 31 5o Al GILL Z LRI Sl g

Lte 3 gad s 1pa sl cilebitly il pagall
e el dalladl SAE il ) b ale sas
ghetia e padl Yo sl Lpdtas g adad i
lade Jkiod - LUl ot gas =l I p AL
T
Sl gl gl 43 e pal Sk LSl

3Ll ass Slelially
ol gl s i e e sy kit
Lt i Al ekl i AL Sl s
o s e el s UL e adid
e L S ] S
LYl € e 3 aia Tt s Lot Lactls
ol I e R
el el e Ginpa At Slatladl 31

1hng yabatl Jyoll S raalhll

plle o juodll §lise : ZLidall (saa pll asc
2Rl (ygud iy Gl gl Cale Ll

e Bl | Rkl st g L pliail
Ayl ot Stk Lla das o sl g s
Al paly bl i g o ibe Lty Sl st
o LB o B it Y o s 48 k]
Syt a2 a bl Jlyy S te

Sitebadly
Saten | Ll Jals Sl F AU Sl g s
il Sbony A0 250EL 0 A o Lt
e Sl paa e ) Ssllain) S i
il LAt oy g 0y ok e cliie g o Lia i
Sk il 9 25) L 1k ol 38 gk g el e
S8 gt o as Lald) daly =L e 1
e Sl s W g g 1 e Loty
151 diats watad obul aal aaf Lgidl sy

ALl atlar  Jlas bdastl adliag poas alies f L

h&gkm&@MMJMﬁ

I.:I_,k..u‘,.dl.,.hml 5 G s Gl s Ll sl

L slatoad) il s B b ¥ 1t i gl o eaa 1
e gaca LY BHAL Lt ae 0 il y deola Sl sl
voattb Ll Lyt o g Land s sy cleni
ol gl s gl S il gy Likda (s iliias agh
bl g L] Lo PR S S D s
ks ple milal bl T as chiia o sl e ls

oS atatl dad a o e s el g e
ik Sl Ll dad Ll B s o] g L s h“
e s at I-H‘lu-ltw‘.-ulbrn‘lis }j

U0y s e il 5 Sl 5 ] sl
S ] g el LS Ly eiile
Sl Ll atte b5 IRLL S oy e L
slalllgpiss s cptl de S 500 L ity
3

_S:f!mf

%%af&

IMPERIAL HORSE

Gl i et
oy Aeea e [y

i

i
i




e l_ = -:l:ig C— =] ’“ o

DOHA JEWELLERY & WATCHES EXHII

CHANEL

FINE JEWELLERY

"SOUS LE SIGNE DU LION"

NEW HIGH JEWELLERY COLLECTION

Organizers (@ EXHIBITION CATALOGUE
QatarTourism . 24 - 28 February 2015

Authority
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EXHIBITOR LISTING

SAMI HAMAWI GROUP

C/o. Al Muftah Jewellery
Al Sadd Street, PO Box 4664, Doha, Qatar

Stand No.

Tel: +974 44441320/1313 Fax: +974 44443121 Email: muftahdo@qatar.net.qa www.almuftah.com

Life needs movement and this movement is Motion. MOTION
watch is the secret of life and its beautiful figure. MOTION is a
Swiss made watch, it is always elegant, attractive and very
casual. Fully or partially set with diamonds, it is appropriate for
all tastes and budgets. It can be bought at our agents in
Lebanon, Gulf countries, Europe, Africa, United States, and
ordered from anywhere in the world through our website
www.motionwatches.com

SARCAR

C/o. Al Muftah Jewellery
Al Sadd Street, PO Box 4664, Doha, Qatar

81 Jomaoll (o jp linglgiaillg depuull yac o] @llall o

i bo lan @ lia il dolasll go @uiall puolnillg adallg a4 yall o [aujo
aulal 46 Loy plledl cail J4 (58 [yaly blai cidl lnd dcgono jal g0
ol pasl olmagi e pies Lo (sup=ll

Aumgog Anig BSih 10 20187 Log MOTION jla (e olais (pnd suhlly
g lmjlghnsy ot i oo agmiy alyos cuils palic lnl4
oola il Ganl 26610 il sle Lindoo 6)luj Aios Jubiuol
www.motionwatches.com

Tel: +974 44441320/1313 Fax: +974 44443121 Email: muftahdo@qatar.net.qa www.almuftah.com

Implanted in Geneva since 1948, SARCAR produces
prestigious watches caracterized by the high quality of
the manufacturing and the use of best quality of
diamonds.

Over the years, the philosophy of the “House of SARCAR”
has not changed much, constantly searching to
harmoniously combine the latest technology with the
scrupulous know-how and the dexterity of the very
experienced watchmakers. Their efforts towards the
realization of new and original concepts were directed to
satisfying the even more demanding requirements of
the market by marrying performance, innovation and
aesthetic. With this aim, SARCAR fully lives up to its
tagline as Creator of Dreams.

12" Doha Jewellery & Watches Exhibition | Exhibition Catalogue 2015
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SEHRCH

SENEVE

Creator of dreams

LIPIZZANER STALLION

Red Gold 5N 18 carats
with Diamonds.
Dial in Mother-of-Pearl
with Diamonds

and Rubies.’




AVIAMOST - APRIL 2015

SARCAR

GENEVE

Creator of dreams

ROYAL STALLION

Red Gold 18 carats
~  with Diamonds
LIMITEDR EDITION TO NINE

/
LEVANT

THE MARK OF LUXURY

+ info@levant.com | www.levant.com «

DUBAIMALL | ALQASR | BURJALARAB ATLANTIS | FOUR SEASONS RESORT | JUMEIRAH BEACH HOTEL
+971 4 434 1227 +971 44207442 +971 4 348 3131 +071 4 422 6717 +971 4 343 8373 +971 4 348 8102
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Creator of dreams
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COLLECTION
CARROUSEL * Red Gold 18 ¢carats with Diamonds
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MANAGEMENT ONLINE ONLY MARKETS
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i Parliament pays emotional tribute
to its longest-serving MP

Eleven parfiamentarians take tums to deliver

heartfelt eulogles that reduced many to tears
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Firms, too, get incentives to
Issue retall bonds; reactions
to the Initiatives are positive

By Flona Lam
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The Watch Collector's Guide to Good Living

The Millenary Post

METER b

www.themillenary.com

NEW WAVE
WATCHMAKING

Fluidic time was a novelty
in the truest sense until our
latest conversation with

HYT's Dominique Renaud
highlighted that hours and

A PERMANENT
RECKONING

Time flies when you're
having fun; here are a few
chronographs with which
to quantify time's passage
during your beachfiront

TOOLS OF A
MODERN KNIGHT

Bremont lends its
chronometric expertise
to Britain's new cadres
of gentlemen spies in
Matthew Vaughn's latest

minutes aren't the only escapades spy caper Kingsman:
complications up their The Secret Service,
sleeves.
PAGE 34 PAGE 14 PAGE 26
Issue 14 ASIA EDITION 58350

A SYNONYM FOR
ENDEAVOUR

THE CHRONOGRAPH COMPLICATION REPRESENTS
THE HUMAN SPIRIT BEST.

By Jonathan Ho Mankind has travelled a long way. From timing the
first horse races to an orbital trajectory accompanying astronauts on
NASA's Gemini 4 spacewalk, the mechanical chronograph occupies
hallowed position as a functional tool and today, a status symbol for
the high achieving and the accomplished.

Even in the digital age, nothing beats the chronograph as a trusty
companion. How can this be? For starters, a mechanical movement
obeys the immutable laws of physics, a mainspring pushes the gear
train, pushing the assortment and myriad of gears — everything just
works. Ask Felix Baumgartner, the man who jumped from space,
why he chose a Zenith; he'll tell you that computers break even when
they were functioning minutes earlier. Digital deities are mercurial
while your ticking companion, isn't and if the laws of physics were
to break down, I can assure you that a non-functioning watch would
be the least of your concemns.

Even as more take to using apps on iPhones for run times, I've
yet to see a fellow trailrunner sans wristwatch. They might not be
mechanical but they're proof that nothing beats the immediacy of a
glance at the wrist. My running an Omega Speed

also happens to be powerful motivation — a symbol of what man
can accomplish when we continue to push ourselves to the limits of
human tolerance — We can reach for the moon and get there!

On a baser level, there are childhood heroes which we yeam to
emulate: Steve McQueen is a primal example. A blue eyed, ruggedly
handsome, walking fount of pure machismo — who hasn't yeamed for
a TAG Heuer chronograph (p. 16) since he sauntered on-screen with
one on wrist and clad in a racing jump suit no less?

Truth is, as far as a complication goes, the chronograph occupies a
sweet niche inviting everyone to sample the joint antistry of engineering
and aesthetics. As a synonym for human endeavour, the chronograph
is an exemplar of our earliest "smartwatches”, computing times at
ease, unmatched today, even by mobile devices. [ don't have time for
swiping on a screen, especially when I'm running at maximum lung
capacity trying to break personal bests. For a hot blooded, speed loving
Alpha male, there is simply no better emblem than a chronograph.

ISSN 2345723k

MARQUISE

Additional stories.op themillenary.com and digital copies on magzter.com

follow'us @themillenary
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THE ART & HER MASTER

Jewel setter, micro pointillist, diamond cutter and all round artisanship.
Sarcar shapes the face of not just contemporary bejewelled timekeeping but also indirectly supports a field of rarefied crafts.

s of natural wood pi
cdngly together to form
af noble beasis

ften, no one realises the remarkable talent and

vision required to take lifeless, formless chunks

of precious metal, stones and materials and
work them so thoroughly, shape them so passionately
that the final products resemble not their base
components but instead an exceptional masterpiece.

These skills are a precious heritage, some lost and
only just recovering during the heady days of the Age
of Industrialism. It's not a “machine science”, these
handcrafts are so complex that it has to developed
over the centuries and then passed down from master
to apprentice. Even as we cede more creative territory
to computers and software, there stands a bulwark of
traditional handicrafts — Sarcar.

The vocation is not an easy calling, you can learn the
basic technigques in school but it's at the workshops
where under the tatelage of experienced artisans can
one further understand the true art of taking a dream
and making it a living reality in the form of a solid,
functional and artistic endeavour.

It takes ten years to master the basics and another ten,
watching veteran artists at Sarcar, Geneve, produce
masterful works like that of The Treasure collection,
an emblematic series taking fabled creatures of
lore and celebrating the mystigue of our ancient
imaginations with hand carved flights of luxurious
fancy. Therein lies the challenge, Sarcar offers highly
niche, highly exclusive products and in a field which
requires repetition to hone delicate cuts and deft
strokes of paint brushes the width of a human hair,
it takes serial production en masse — something which
Sarcar does not do.

Let's be honest, there's no premium and little prestige
in something which is readily available on the arms of
the hoi polloi. With Sarcar, Sarzanc's founding vision
takes a tradition of handerafted watchmaking and
combines it with top grade diamonds and gemstones,
available only in highly limited, piece uniques or
bespoke comm how then do their artists
“train"?

ions,

—=8S

By Jonathan Ho

F oo

LARGE ENOUGH TO BE
STRONG, YET SMALL
ENOUGH TO BE FREE.

———————— ]
The short answer is that, they don't. Sarcar works with
only master craftsmen. Their “training” comes in the
perpetuation of haute de gamme watchmaking like
those of Le Carrousel collection, exemplifying peerless
gem-set artistry with the technical genius of a rotating
setting allowing the stones to spin and glitter as stars
in the night s In La Carrousel Marquetry, the art
takes added dimension with the homage of nature's
splendour - noble beasts illustrated with veneers of
natural wood to form lifelike images like those from
16th century Florence. It is a talent so specialised that
17th century Parisian government ruled that ébénistes
or marquetry crafters belonged in a separate guild from
regular menuisiers or carpenters.

In the Divas collection, Sarcar gives voice to operatic
gem-encrusted opuses. A objet d'art like a ‘Divas Clef
de Sol' is private invitation to a world of aural pleasures
— white and black diamond keyboard motifs and the
central radiance of the diamond-set clef, cradling a
solitaire at her nadir. As if in statement saying, “it's
not the end, only the beginning.” In Le Solitaire,
Sarcar expresses that pleasure needs no terminal,
using a namesake stone which spins on a fully paved
dial uninterrupted, signifying no end to desire and
enjoyment. The sparkling solitaire set upon circular
rotor speeds off with the slightest wrist movement, a
seductive beckoning to marvel at her incandescence.

Who would you rather work on the Sistine Chapel?
Michelangelo, Snadro Botticelli, Domenico Ghirlandaio
and Pietro Perugino or Kevin, second year graduate
from vocational art school? Sarcar is the place where
dreams are born and a workshop to which young and
veteran artists aspire, seeking a boutique studio to
which exotic jewelcrafts and watchmaking can be given
the ultimate platform for expression.

1]




Going bevond fleurisanne engraving, | A technical and visual delight is

Sarcor turns the Imperial Elephant into a found in the La Solitaire sapphire
majesatic artpiece which incidentatly tells with its dinmond encrusted
time:, The case itself is hand sculpted spinning rotor topped with a

| brilliant sapphire

|
SAPPHIRE
The Le Carmousel Marquetry Tiger is so The dial of the Ladybird from the

lifelike, inspection under a loupe gives vou Divas collection is outlined first
the illusion of individual strands of fur upon | and then slowly painted colour
the Tiger's forehead by colour using a super fine
marten's hair brush. Between
each stroke, lagquer is applied,

. each detail of ench
1 idual colour.The dial
is fired and then polished
with each application
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ARTISANAL FLAIR

PERMANENT
IMPERMANENCE

REGAL BEARING

For Baselworld 2015, Sarcar unveils a queen's companion

< Premier
can e

By Jonathan Ho

Driven by a movement beyond reproach, a Frédéric Piguet calibre, the face of Sarcar’s
latest ‘Diva’ is a falcon. The bird of prey, symbolic of a royal hunting companion,
gains exquisite magnificence replicated in a texturous combination of delicate Atrina
brown and white mother-of-pearl set to a light green nacre background. Emblematic
of its hunting style, the Diva Falcon holds a rotating 0.35 ct diamond in its beak. 76
brilliant-cut stones decorate the red gold 5N 18K case,

THE BEST-KEPT SECRETS

Harry Winston’s Secrets collection was a tantalising tribute to the house's faceless founder.

g,
By Cheryl Ann Chia

For as long as he lived, there was a big question mark
hovering over the identity of Harry Winston. His name
and his jewels were the only connecting thread to the
mysterious founder and whilst they were incredible,
they only r . Who
wouldn't take ownership of such stunning creations?
It's a lesser known fact, however, that his identity

ed more questions on his secr

was obscured by an ironclad clause in his business
insurance policy which forbade him from revealing his

face to the public.

Yet, by the anecdotes of his life, the jeweller of the
rich and famous, Harry Winston himself was too,
enigmatic and mysterious. He was one who frequently
kept multi-million dollar diamonds hidden deep in his

Seeret Chuster Ring

pocket and had private vaults concealed within his
office to treasure his jev
vielded the latest 29-piece collection of the house,
entitled Secrets by Harry Winston.

. This back story has since

bracelets and
5 Secret

The collection includes earrings
necklaces exemplified by three dif
Cluster, Secret Wonder and Secret Combination, each
of which hides a s

ent moti

t that belongs to the wearer.
Based on the jewelry house'’s iconic Winston Cluster,
Secret Cluster features stones that are entangled in

unexpected ways, with subtly tucked away emeralds
and lockets. One is a diamond-chain necklace with
a perfume bottle pendant, entangled within a web of
pavé diamonds. Carefully set medallions in the Secret
Wonder rotate to reveal sapphires, diamonds, and
aquamarines secreted on the other side of earrings,
bracelets and necklaces whilst the Secret Combination
pieces have detachable strands of fancy-cut diamonds
that embled in
providing great flexibility and versatility for women on-
the-go.

be as

various combinations,
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MINUTE SCAFUSIA LEITMOTIF

Recall the 60s and
consider the suits of the
era monochrome, until
avid paisley proponent
Etro entered the market.
2015 sees their iconic
seed bearing new fruit.

Tiffany & Co, blends
history with modernity

to create 2015's most
anticipated revival
timepicce and you'll
definitely spend more than
a minute in admiration,

1f the Portugieser
taught a man to strive,
the Portofino showed
him the pleasures

and the definition

of life and living, as
embodied by IWC,
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UNDERSTATED
STATEMENTS

REFINEMENT, DISTINCTIVENESS AND THE HALLMARKS OF S
GREAT CLASSIC TIMEPIECES FOR ANY GENTLEMAN.
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PAST BUILDS THE FUTURE

Maja Koenig, Managing Director of Sarcar on the fine balance of using
modern technology to enhance traditionally handcrafted objets d'art.

What was the most interesting thing you
discovered during your time doing Research &
Development for Sarcar?

That there are no limits. I've found that every
year, we continue to surprise ourselves with new
developments. At each new level of experience and
with the growth of new technologies, the potential for
creativity is unlimited. That's the advantage and the
challenge.

indust

What is the role of techmology in an
where so much is done by hand?

ry

When we first created the unique rotating elements
in our timepieces, we started with a single diamond
and ended up with twelve. We pride ourselves on our
exquisite handcrafting abilities but the evolution of
nano-technology allowed us to create something
really magical like the floating diamond, it expressed
our highest vision for artistry. The Goldfish is our
finest master piece and an expression of Sarcar's
engineering expertise and joie de vivre.

Technology has grown by leaps and bounds, does
Sarcar still have any unrealised dreams?

In the many decades that we have come, technology
has helped us fulfil many dreams that we couldn't
before and the challenge is to determine what other
fantasies can be designed around this potential.
Yes, we have unrealised dreams but thanks to the
work of our technical team, we can at least project
a timeline where in one to two years, our new ideas
can be realised in a prototype. We might not always
know how long it takes to go into production but new
innovations often arise which makes certain creations
a reality.

e

By Jonathan Ho

Sarcar deals with very exquisite crafts and there
are only a handful of masters and not enough
apprentices learning the trade, will this be a
threat to your business in the future?

1 don’t agree with this perspective. We have many
students who are entering the profession today. The
master artisans are required to be aware and updated
on all the potential innovations that they can use
to further enhance their craft, this in turn, makes
the new generation very excited to enter a highly

technical field with tremendous value. The watch
industry in Switzerland has a great level of admiration
and the youth see that it's no longer about master
watchmakers sitting hunched over tooling machines,
they know it's a serious knowledge driven industry
backed by universities and polytechnics. A modern
artisan has to be familiar with both his manual
skills and his computer aided skills. This type of
progression makes our trade as attractive as being a
doctor or banker because they will always have work
and when they reach a certain level, they enjoy the
respect which comes from being a master.

To keep its purity, how does Sarcar balance
traditional handcrafting and high technology?

One cannot go without the other. You cannot build
upon high technology if you don't have mastery of
the skills of handcrafting. You need the foundation
and understanding of all aspects of the art before you
can even think about using innovations to augment
vour work. Without the past, you cannot build for the
future.

People say there's nothing unigque in the world
anymore, everything is a copy, how difficult is it
for Sarcar to continue building dreams?

I would say that people who say this have lost sight
of their own dreams. Nobody can know the future
and across the centuries, mankind has always done
fantastic things which we never thought possible.
The difference is that our understanding of material
science and engineering today is so much more
advanced that it gives us the ability to realise new
ideas at a much quicker pace.

I understand that when you create a piece like the
Goldfish, you can only make three because there
aren’t enough jewellers to cut the stones and not
enough materials for crafting...

It's all a question of time but fact is that not
everybody can own one. It's like a famous painting,
the quantities will always be limited. To assemble the
materials and skills needed to make a masterpiece
takes a lot of effort. Each masterpiece stays in the
collection for only three yvears to make it really unique
and rare.

But it takes a lot of time and money for the
research, so if a masterpiece is developed and
then retired so quickly, what's the business
strategy behind this?

Our normal collections are a staple for the Maison and
a tradition, We will continue to have our signature
picces like the Solitaire and Carrousel. This strategy
only applies to our masterpieces and pieces unique.
We want to be different and for our customers to
know that if you want to have it, you have to grab it
now or else it's gone. No money can ever tempt us to
produce more than what we state when it's a limited
edition. It's not a question of money but a guestion
of respect, Our reputation is the most important to
us — s0 we keep our promises, use only GlA-certified
diamonds and only precious metals.

Do you have a favourite hangout in Singapore?

[Laughs| 1 come to Singapore for business and the
favourite thing [ love about your country is that it's
never the same. Each time I'm here it's different
and that keeps me inspired. Marina Bay Sands and
Gardens by the Bay is amazing! Your country is a little
bit like Sarcar in that way. A vision for everything!
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MASTER OF
THE CLOTH

Ermenegildo Zegna delivers

the edge by combining

traditional Italian expertise

with modern technology
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GRANDE
MYSTERY

With the Grand
Oeuvre, Vacheron
Constantin potentially
sets a new standard for
watchmaking
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THE WAY OF
THE GARDEN

Bulgari’s Giardini Italiani
collection draws the gold
of inspiration from the
heavens on earth, where
art and nature intertwine

MARQUISE | PAGE 4

owris
MO 030904



F T‘*M #ac Mr-&.».a..: :

f/I ik % -w m 1
Jhh ]

W ‘i&m ,‘&w

N /OLDFISH




HE BUSINESS TIMES

wwwi.businesstimes.com.sg | FRIDAY. JULY 17, 2015 | S$1.00 | MCI (27 051/622014 | q:] A SINGAPORE PRESS HOLDINGS PUBLICATION

COMPANIES & MARKETS

Oxley buys 20% of London
developer Galliard Group | 8

GOLD GREECE
S| Prices at 8-month low Eurozone provides
N ahead of US rate hike | 2 . 7beuro bridging loan | 4 allss7 181130000

une exports rebound,
ut caution remains

With improvements in almost every sector, NODX’s 4.7%
rise in June came above expectations for a 2% gain

By Kelly Tay

kellytay@sph.com.sg

@KellyTayBT

Singapore

TWO consecutive days of stronger-than-ex-

_ pected dala have helped to lift some of the

seen earlier on Tuesday —

when miserable second quarter GDP

- growth estimates pointed to a quar-
ter-on-quarter contraction — illustrating
again the choppiness that now characteris-
es economic forecasting for Singapore.”

LIFESTYLE

Upping thefitness game
PAGES'88-39

Singapore's non-oil domestic exports
(NODZX) beat even the most sanguine of fore-
casts in June, staging a 4.7 per cent
year-on-year rebound from May’s 0.3 per
cent decline, data from IE Singapore
showed on Thursday.

This comes a day after the Department
of Statistics said that a 46.6 per cent jump in
motor vehicle sales boosted Singapore’s re-
tail sales in May, which rose 6.1 per cent
year-on-year. )

With the two latest data releases, pri-
vate-sector economists now say a small up-
ward revision in Q2 GDP is possible — al-
though this can only be confirmed when
June's industrial production performance is
released on July 24.

Said HSBC economist Joseph Incalcater-
ra: “June's better-than-expected export read-
ing suggests an upward revision to the Q2
GDP print (of a 4.6 per cent contraction on a
seasonally adjusted, quarter-on-quarter an-
nualised basis), but we must await June in-
dustrial prod for final confirmation ..
This doesn't only apply to manu.facturmg,
Better-than-expected retail sale data from
May and expectations of a further retail
pick-up alongside the Great Singapore Sale
- in part thanks to higher tourist spending —
suggest the services sector saw a pickup in
momentum in the end of Q2."

With broad-based improvements in al-
most every sector — and in particular the 7.6
per cent growth in electronic products —
NODX’s 4.7 per cent increase in June came
above the market's expectation for a 2 per
cent rise.

The increase in electronic domestic ex-
ports was largely due to personal computers
(+64.6 per cent), integrated circuts (+10.4
per cent), and telecommunications equip-
ment (+79.3 per cent). Barclays economlst
Leong Wai Ho that the el
rebound added 2.1 percentage points to
overall year-on-year growth.

Non-electronic NODX, meanwhile, ex-
panded by 3.6 per cent in June, following
the 0.6 per cent increase in May. Growth
was led by electrical machinery (+75 per
cent), printed matter (+35.8 per cent), and
non-electric engines & motors (+281.8 per
cent).

Despite June’s perkier-than® forecast
NODX performance, economists like Citi's
Kit Wei Zheng see "no reason to cheer”, as
Q2 NODX levels remain below those of Q1.

Indeed, on a month-on-month seasonal-
ly adjusted basis, IE Singapore said NODX
declined by 2.4 per cent in June following
May's 3.3 per cent contraction. This was
due to the decrease in non-electronic
NODX, which outweighed the increase in
electronic NODX.

Continued on Page2

Talk of NOL
sale makes the
rounds in the
market again

By Melissa Tan

melissat@sph.com.sg

(@MelissaTanBT

Singapore

15 Temasek Holdings finally selling off Nep-
tune Orient Lines (NOL)?

The beleaguered container liner is said
to have been “shopped to prospective buy-
ers” over the past few months, reported The
Wall Street Journal on Thursday, citing “peo-
ple familiar with the matter”.

The report follows mnmhs of rampant

1 1 that 1 g NOL, with a
market W.lue of about $$2.28 billion, could
now be a ripe takeover target — especially af-
ter its having sold its profitable logistics arm
for US$1.2 billion in cash in February.

Selling off NOL could also give Temasek
an exit from the container-shipping busi-
ness, which has been faring poorly in the
past few years due to a weak global econo-
my and over-capacity.

NOL has been under water for some
time, having posted four straight years of
underlying losses.

Though some analysts think it has a
chance at a turnaround this year from its ex-
posure to trans-Pacific trade from Asia to
the United States, even NOL group chief ex-
ecutive Ng Yat Chung had said in May that
the outlook was bleak.

Pte Lid {+
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PRESENT- WHEN TIME ONE BOLD
FUTURE STANDS STILL STATEMENT
MECHANICS Beauteous clocks Agnes Chandra, Managing

turned on their heads
by the mechanical
advancements of fine
watchmaking

Director of Greenbury
Holdings Pte Lid, seeks
to raise awareness of the

The ebb and flow of time as
envisioned by the world's
first Hydromechanical

Horologists, HYT rarely spoken scourge

of children’s
making her statement a
bald one

r by
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At eonception, mechanical timepieces began
as mn utility. A brush with extinction

and over thirty years later, they are now
mggnum opi of the highest order.
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stabilises, -
interest
rates ease

Si

By Siow Li Sen

lisen@sph.com.sg

(@SiowLiSenBT

Singapore

THE Singapore dollar (SGD) has stabilised
somewhat, recovering from the year's low
on Tuesday and, with that, short-term inter-
est rates have also eased.

On Thursday, the SGD rallied to
$$1.4155, off the low of $$1.4297 in highly
volatile trade along with other Asian curren-
cies, as China worries continue to make
markets jittery.

‘The 3-month swap offer rate (SOR) also
eased to 1.46209 per cent on Wednesday,
off Tuesday's high of 1.56409 per cent.

Sentiment on Asian currencies is highly
volatile as the market deals with China wor-
ries and upcoming US Federal Reserve inter-
est rate normalisation, said Eugene Leow,
DBS Bank economist. )

Chinese Premier Li Keqgiang said on
Thursday that the country’s economic trans-
formation is fraught with difficulties but
sought to reassure international investors.
“This is going to be a painful and treacher-
ous process,” Mr Li said in a speech to a
World Economic Forum meeting in the
north-eastern city of Dalian.

"“So, ups and downs in economic per-
formance are hardly avoidable,” he added,
calling that "natural” during a time of
change, reported Reuters.

Continued on Page 5

Singapore votes, with
2.46 million at the polls

After nine noisy days of
campaigning, Singaporeans
fan out to 832 polling centres
to pick their representatives
in the 13th Parliament

By Lee U-Wen

leeuwen@sph.com.sg

@LeeUwenBT

Singapore
S many as 2.46 million voters
will fan out across the island
on Friday to elect the 89 mem-
bers of Singapore's 13th Parlia-
ment.

Assembly centres assigned to political parties

| PARTY l

ASSEMBLY CENTRE

| People’s Action Party Bedok Stadium, 1 Bedok North Street 2

=
2 | People’s Action Party
3 Ppeople’s Action Party
4 | workers' Party

Officer, who will announce the winners and
losers for each of the 29 constituencies.
Even as the nation awaits the news of the
election scores, the Elections Department
will first reveal “sample count” results for
each of the 16 group representation constit-

The nine days of paigning
was followed by a 24-hour cooling-off peri-
od on Thursday, and now all that's left is for
citizens to head to one of 832 polling cen-
tres to cast their vote.

The polls will stay open for 12 hours,
from 8am to 8pm, although some of the
4,868 eligible Singaporean voters abroad
were able to do their duty as early as Thurs-
day.

Of the 10 overseas polling stations for
this general election (GE), five — in Dubai,
London, Washington, New York and San
Francisco — were open a day before Polling
Day.

Once the votes have been tallied, all eyes
will be on Energy Market Authority chief ex-
ecutive Ng Wai Choong, the GE's Retumning

ies and 13 single-seat wards.

One reason for this move is to prevent
unnecessary speculation and reliance on un-
official sources of information before all the
votes are tallied and the final results are an-
nounced. .

The numbers are said to be fairly indica-
tive of the possible outcome for a constitu-
ency. Sample counts typically have a confi-
dence level of 95 per cent, plus or minus
four percentage points,

A hundred ballot papers from each poll-
ing stations will be randomly chosen by a
counting assistant in the presence of the
candidates and their counting agents.

The votes will be added up and weighted
accordingly to account for the difference in
the number of votes cast at each polling sta-

Jurong West Stadium, 20 Jurong West Street 93
Toa Payoh Stadium, 297 Lorong 6 Toa Paych
ngang Stadium, 100 Hougang Avenue 2

Sourca: Singapore Police Foroe

tion. The sample count for each constituen-
cy will be shown as a percentage of the valid
votes earned by the candidates:

As there are fewer voters in single-seat
wards, the sample count results for these
constituencies will probably be released
first, from around 10pm.

There is also the possibility of a recount
of votes in some cases.

Continued on next page
»> 7 parties make last push, Page 2

day’s BT will be
delivered late in order to
on the General Election.
Follow our coverage online
at bt.sgige 15
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= Selfwinding * Blue sapphire with diamonds
* Emerald ser sculptured leaves
» Gold lily hour markers * Crafted gold fish
swimming on wave-like blue-gold dial

EXCLUSIVELY AVAILABLE AT:
SARCAR PAVILLON @ Raffles City Shopping Centre #01-36C T: (+65) 6333 5833
MASTERPIECE TIME & JEWELS T: (+65) 6887 4747 - LEONG POH KEE T: (+65) 6296 9998
Regional Distributor: Chong Seng Enterprises Pte Ltd (+65) 6516 9872

Switzerland + UK - USA » Calombia - Bahrain - Kuwait - Qatar - Saudi Arabia = UAE - Russia - China - Hong Kong - Macau - Taiwan - Japan - Singapore - Indonesia - Malaysia - Thailand - Vietnam
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ABS to work with MAS to monitor adoption of guidelines; but academic says guldelines too generic, light-weight

By Jamie Lee

momznis The sky’s the limit with drone
deliveries by Singapore Post :

A letter and a T-shirt
delivered by a drone

in five minutes in a
successful 2-km test flight

COMPANIES & MARKETS /8

Venturra Capital, a VC fund
sponsored by

By Kelly Tay

COMPANIES & MARXETS / 10

Jack Ma and Porry Ma, Sngapore
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SIA eves additional direct services

“

to US to woo premium passengers

It has ordered ultra-long-range Jets to fiy to three US cities for a start, but its chief says the group won't stop there if these services take off

By Nrufha Ramhandant

Few surpris

Market conditions largely
unchanged since last
govemment land sales
programme

a mll a 4 mare measured in
take of overseas mationals - agaimt
the fact that developers continue 1o
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JLL's head of Singapore and
South-east Asiy research Chiua Ying
Lang saud “Still. the downward bias
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2016 CLS Programme”

CRRT kesearch head fc pote
il South-east Aula, Desmond Slm,
noted that since the previous GLS any
nenincement in june for the H2 2015
Prograumme, market conditions have
remained largely unchanged. "The
petty cooling measiires are still
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projects has redisced, there (s 5] an
overhang of about 22,000 units in the
market,*
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Mr Goh said non-stog flights open a
“whole horizon of connectivity” for
S1A, and make ts product more
compeliing for busingss travellers.
with these flights, SIA hopes to
clw back the market share it lost
when it discontinued its non-stop.
flights. =0

0

for business (travellers).®
. SUA will use the fuel-ef
0s 't introduce mew.
s in Europe. It has al

=d that it will operate
4 ~body alrcraft for
direct flights to Amsterdam from
April 2016, and to Dusseldord by July.
e, in markets such as Afri

d Latin America, fuekefficient atr
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o7 the SIA group as well. SIA has
A350s and 30 Boeing 787-103 on
order.
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Sarcar’s Magic
World, with rubies,
sapphires, emeralds
and diamonds or
rotating cylin-

ders, retails for
$£115,000.




THE LEGENDARY SARCAR COMES TO NORTH AMERICA

¢4 BY CAROL BESLER (@D

in the realm
of luxury watches is about to be exposed in the United States. Sarcar has heen
quictly making some ol the most exquisite gem-set watches in the world since
Just alter the Second World War [or an elite group of customers. Because all of

the picees are made by hand. the company’s production is limited. Last year,

only 3.000 picces were made with an average price is $50,000.

The company was founded
in 1948 hy Carlo Sarzano. He had
worked for many years, represent-
ing the leading Swiss brands in
Italy and Spain. Over the years. he
acquired a wealth of” knowledge
about the finer points of a luxu-
ry watch, and nursed a growing
desire to create his own ultimate
timepiece. He found a factory in
Geneva that had been making
watches sinee 1919, purchased it
and then retrofitted it to suit his
needs. Then. he began to build
his collection of watches. piece
by piece.

It was an immediate success
and. fifteen vears later. Sarzano
relocated the workshop to its
present location, just outside
Geneva in a charming villa.
surrounded by century-old
trees. Originally. the company
produced gold-plated watches.
but Sarzano realized quick-
Iy that a solid gold line was
the only thing that would meet
his exacting standards of luxury.
When he passed away in 1974,
his wife. Paulette Sarzano. took
over the company and made a
courageous decision. She would




The Moonlight Galaxy is priced from $21,000 to
$26,000 depending on the diamond treatment.

honor her hushand’s commitment
1o the high-end and produce only
gold watches.

This was an incredibly bold
move al the time. Not only was
it an age ol mergers. consolida-
tion and large-series production.
it was the era that introduced the
quartz movement, a development
that nearly destroved the mainly
mechanical producing Swiss wateh
industry. Sarzano didn’t mind heing
small, however. or priced at the
high-end. The company’s philoso-
phy is: “Large enough 1o be strong.
small enough to be free” What's
more ineredible, that philosophy
has endured to this day.

“Sarcar is one of the [ew com-
panies that has managed 1o main-
tain this poliey of lusury only. in
limited production. for so many
vears.” savs Pascal Savoy. presi-
dent of Crosshow  International.
the newly appointed distributor for
Sarear in the U.S.

Savoy. the former president of
Hublol and managing director of’

Michele watches in the U.S.. has
seen a lot of changes in the indus-
try over the years.

“There are so many brands com-
peting by introducing lower price
points and mass production. We still
hiave nosteel pieces in the Sarcar line.”
he says. “Ours is a niche market.”

The Roval Solitaive is the
company’s bestselling line—at fil-
teen to twenty watches a year! It
features the company’s signature
distinguishing feature — a moving
element on the dial. Exactly how
il moves is proprietary -~ “I'm not
even sure how it works.” savs Savoy.
“There are springs involved™ - but
the visual effect is ol a rotaling
inner subdial and an independent-

Iy rotating hall-carat or one-carat

diamond. The effeet is repeated.
with smaller diamonds, in hoth
the Magic and the Moonlight col-
lections. In the Magic World. four
evlinders set with gems rotate
from sapphires to rubies to emer-
alds to diamonds.

“Nobody has anything like

this.” says Savoy. "When you walk
past a jewelry store window and
you see something moving, you
know it’s a Sarcar” Savoy calls il
the brand’s identilving leature.
“There diamond
walches. with gems around  the

are  hasic
bezel, and there are nice watches
with colortul straps. and they are fun
and funky. but there is no individual
identity. They all look the same.
These are not watch companies.
they are marketing companies.”

At last vear's Basel World.
Sarcar introduced a special-edi-
tion 5250.000 jeweley wateh that
contained a 0.50ct diamond for
each of the twelve markers on the
dial. By the end of the [airn the
company had received orders for
twenty-five pieces. [t received six
orders for another dimmond show-
piece. priced at S1 million. The
bread and butter of the line. which
is eighty percent ladies’, is priced
at between S8.000 and S30.000.
but the larger pieces bring the
average price 1o 550.000. @
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